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CONTAINERS OF TIN PLATE - BLACK IRON GALVANIZED IRON FIBRE 


American Can 


What do closing machines mean to you?— 


tf S Peace and Profit we hope 


HE closing machine is the base of the can- 
}, nery triangle. Product and Cans form the 
other two sides. | 


The right Canco closing machine for you will 
turn out the greatest number of tight cans at the 
lowest seaming costs. It should give you maxi- 
mum closing capacity with minimum super- 
vision, upkeep and spoilage. 


Canco machines closing Canco cans have proved 
themselves in years of closing service. 


Put these two helpers in your business. 


With them and Canco service you have only the 
product side of your triangle to worry about. You 
are free to concentrate on a quality product, and 


that is the high road to profit. 


American Can Company|@ 


{ 
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JOS. M. ZOLLER & CO.. INC. 


CANNED FOODS, CANS, 
BOXES, PACKERS’ SUPPLIES BROKERS 


205-206-207 Phoenix Bidg. 
BALTIMORE, MD. 


Phones: 
PLAZA 1140 & 4484 Pineapple Grater 


CANNED GOODS EXCHANGE 
YEAR 1923-1924 


Presideni 
Vice-President, 
Treasurer, 
Secretary, 


W. H. Killian. 

C. Burnett Torsch 
Leander Langral) 
William F. Assau. 


COMMITTEES 

Executive Commitee, Benj. Hamburger, Chas. G. 
Summers, Jr., J. O. Langrall. 

Arbitration Committee, O.J.Schenkel, Frank A. Curry, 
T. Preston Webster, John W. 
Schall, Harry Imwold. 

Committee on Commerce, D. H. Stevenson, H. E. 
Jones, J. A. Killian, E. F. 
Thomas, G. S. Henderson. 

Committee on Legislation, E.C. White, Geo. T. Phillips, 
George N. Numsen, W. E. 

Robinson, Thos. L. North. 

Fred. W. Wagner, Leroy Lan- 

grall, R. S. Wrightson, Norval 

E. Byrd, Jos. M. Zoller. 

Hospitality Committee, W. E. Lamble H. W. Krebs, 

Robt. A. Sindall, Robt. A. 

Rouse, Jas. F.Cole. 

F. A. Torsch, Herbert C. Rob- 

erts, H. L. Fleming. 

Committee on Agriculture, William Silver,H.P.Strasbaugh, 
Albert T. Myer, Jos.N. Shriver, 
Samuel J. Ady. 

Counsel, Jno. C. Beeuwkes 

Chemist, Leroy V. Strasburger 


Committee on Claims, 


Brokers’ Committe, 


Made By The 
John R. Mitchell Co. 
Fost of Washington St. 
Baltimore Md. 
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Other Link-Belt Products 


Conveyors for 
Coal and Ashes 
and all materials. 
Locomotive Cranes. 
Crawler Cranes. 
Electric Hoists. 
Portable Loaders. 
Skip Hoists. 
Silent Chain Drives. 
Gears, Wheels, 
Buckets. 
Helicoid Conveyor. 


World’s largest man- 
ufacturers of Ele- 
vating, Conveying 
and Power Trans- 
mission Machinery. 


Send for catalogs. 


THE CANNING TRADE 


Sprocket Wheels 
that Fit-and Last 


You can increase the life of your chain by using 
a sprocket wheel that correctly fits that chain. 


Remember—the chain is the standard. The sprocket 
wheel must be made to fit it. 


Link-Belt has been designing and making sprockets for 
nearly fifty years. We are also the world’s leading manu- 
facturers of elevating, conveying and power transmission 
chains. Our experience, which is at the service of our 
clients, will help you increase the effectiveness of your 
chain and sprocket equipment. 


Just one more thought on this subject: 

A wheel that doesn’t fit the chain destroys both itself and 
the chain it serves. A wheel made of soft iron wears away 
too quickly—and the chain follows suit. Put a Link-Belt 


>FLINT-RIM< SPROCKET WHEEL 


into the hardest service you have, keep an accurate record 
of its performance, and you, like hundreds who have made | 
the experiment, will always specify Link-Belt > FLINT-RIM< 
Sprocket Wheels hereafter. 


LINK-BELT COMPANY 1568 
Leading manufacturers of Elevating, Conveying 

and Power Transmission Machinery 
, 2045 Hunting Park Ave. CHICAGO, 300 W. Pershing Road 

nina INDIANAPOLIS, P. O. Box 346 

Offices in Industrial Centers 
A. K. ROBINS & COMPANY, INC. 
116 Market Place, 
ore, Mary! 
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THE SOUDER. CONTINUOUS COOKER 


THE CANNING TRADE 


The first Cookers built are still 
running. Patented 1916 with 
thirty claims granted. 

Made durable, out of the best 
steel. Handles three sizes. of 
cans with nothing to change, 
Special machine will handle four 
sizes, 

Cans roll gently, continuous while 
in cooker. 

No water to get dirty and soil 
cans. 

Prices and sizes made to suit any 
canner. 


1924 type runs ‘perfect and 
pleasing. Guaranteed. 


For further information, Write us or our agents. 


The Souder Manufacturing, Co., 


SPRAGUE-SELLS CORP. 
Chicago, neuen Newark, N. Y. 


Bridgeton, New Jersey. 


a SPAULDING & METCALF. 
A GENTS: Pa. 


THIS seems to be one. There are more 
MONITOR Pea Cleaners being sold this year 
than ever before. 

Packers are learning the “worth” of a real 
cleaner. They are finding that the MONITOR 
gives more value to the dollar invested than 
any other make. 

We ask a fair price but we deliver the value 
in the machine and the machine in turn de- 
livers absolutely clean peas. 


Get Your Order Placed. 


HUNTLEY MFG. CO. 


P. O. Drawer 25 SILVER CREEK, N. Y. 


SPECIAL AGENTS 
A. K. ROBINS & CO. 


Canadian Plant Baltimore. Md. 
HUNTLEY MFG. CO., Ltd. BROWN, BOGGS CO., Ltd. 
Tillsonburg, Ont. Hamilton, Ont. 


KING SPRAGUE CO. 
353 E. 2nd. St.,Los Angeles Calif. 
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Use H & D Boxes jj 
Low in Cost-- High in Safety SALT OF QUALITY 


ERE are the most efficient and satisfactory 

boxes ever made for carrying canned goods 
shipments. Specially constructed for canned goods, 
their firm and sturdy walls keep the cans from roll- 
ng and wedging in transit and delivers them clean, 
unscratched and undented at destination. CHEMICAL and analytical tests have proved 
that KERR quality is best for canning. 


A generous sample is yours for the asking. A 
free trial will convince you that it is pure and 
economical to use. 


TAT, 


“*Gives The Flavor-—— You Favor.’’ 


You will welcome H & D Canned Goods Boxes 
for their lower initial cost, their convenience in 
handling and the minimizing of storage space. 


WI 


en 


White today for our free “Canners Shipping Book”. 
Menton your sizes and we'll send quotations and 


Order Your Sample of KERR’S 
free samples. No oblgations for this service. 


THE HINDE & DAUCH PAPER CO. 
Member Canning Machinery 


& Supplies Assn. Alexander Kerr, Bro. & Co. Inc. 


Ww. St. Sandusky, i 
Refineries: PIFFARD,N. Y. 


CANADIAN ADDRESS: TORONTO 


-HANSEN PEA AND BEAN FILLER 
1924 MODEL 


Interchangeable for No. 1, 14, 2, 24 & 3 cans; also built for No. 10 cans. 


THE 1924 MODEL HANSEN FILLER IS UNQUESTIONABLY THE SMALL- 
EST, SIMPLEST, MOST EFFICIENT AND PERFECT PEA FILLER THAT 
HAS EVER BEEN BUILT. EVERY UNDESIRABLE FEATURE OF OTHER 
FILLERS AND THE “OLD STYLE” HANSEN HAS BEEN ENTIRELY 
ELIMINATED. 


Only machine with an automatic stop. Separate control of both peas. and 
brine. Longest lived filler at least repair cost.. No open brine tank exposed 
to dirt and flies. Safety shearing pin in pulley instead of head. Has no hopper 
agitator to cut and crush tender peas. 


Impossible to overfill can wilh either brine or peas. 


Has less than half the number of parts of any other pea filler. Only machine 
where brine is cut off automatically when filler stops. Mixing head and briner 


entirely enclosed and cannot leak brine regardless of wear. 
All materials carefully selected and tested, finished workmanship by skilled mechanics. 
Has no open brine tank to overflow; brine shut-off not dependent upon float valves; no stuffing boxes. 


Hansen Canning Machinery Corporation, © 
‘Cedarburg, Wisconsin. 
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AYARS 1924 EFFICIENT 
HOT WATER EXHAUSTER 


No steam spray to bleach the fruit. 
Closed coil with boiler pressure giving 212° heat over cans. 
Straight line----Small floor space. 


Hot water exhaust is necessary. 


Takes all size cans without any adjustment. 


Made in four sizes to suit your requirements. 


Moderate cost. 
Write for Circular giving cut, full descriptions, sizes etc. 


Give us length of time you want to exhaust and capacity re- 


quired and we will be glad to quote. on machine suitable for 
your requirements. 


AYARS MACHINE COMPANY 


Salem, New Jersey 
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“Ghe) NEW KNAPP LABELING MACHINE 


The basic principles—the essential 
component parts of the New Knapp are 
the same as those used on the present 
machine. 


The new features are the results of a 
quarter of a century experience growing 
out of suggestions offered by our many 
users, after consultation and careful de- 
velopment by our designers. 


. All metal frame -- enameled in gray 

. Increased capacity of labels 

. Asimple fool proof motor drive adjusted 
automatically with carrier 

. Adjustments for sizes by simply turning 
hand wheel. 

. All adjustment made and controlled from 
operators side of machine. 


FRED H.KNAPP COMPANY 


LABELING, WRAPPING and BOXING MACHINES 


GENERAL OFFICES 
YONKERS, NEW YORK 


CHICAGO OFFICE — 53 West Jackson Blvd. 


UTAH REPRESENTATIVE: 
Cannon Supply Company 
420 Vermont Bldg. Salt Lake City 


CANADIAN REPRESENTATIVES : 


Brown Boggs Company, Ltd. 
Hamilton, Ont, Canada. 


PACIFIC COAST REPRESENTATIVES; 
Anderson Barngrover Mfg, Co, 
104 Pine St.. San Francisco. 


Knapp Euipment can also be secured through 


Sprague Canning Machinery Co. A. K. Robins & Company, 
Chicago, Ill. Baltimore, Md. 


A SAVING IN COST 


$3,112,010.42 


has been returned over a period of 
sixteen years, to the Canners who 
have been carrying their fire insur- 
ance with 


CANNERS EXCHANGE SUBSCRIBERS 


AT 


WARNER INTER-INSURANCE BUREAU 


For information, write 


LANSING B. WARNER, Inc. 


155 E. Superior St., 
CHICAGO, ILLINOIS 


Officially endorsed by National Canners Association 


IMPROVED STEEL PROCESS KETTLE 


Manufactured to hold 800, 1,000 and 1,200 2)b. cans, 
Conceded to be the best; hundreds in used. Double 
theremometer pocket riveted to each kettle. Construct- 
ed so as to. use either water, dry steam, or open bath 
process 


ZASTROW 


1404-1410 
THAMES STREET 
BALTIMORE - MD. 


SUCCESSORS TO 


GEO. W. ZASTROW 
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Continental 
PICK-UP GUMS 


are strong 


They pick up every 
label and keep it 
from twisting. 


GUARANTEED BY 
DFONTINENTAL MF6.CO. 


PHILADELPHIA, PA. 
ORIGINATORS OF 
INDUSTRIAL PASTES 


SINCE 


GREEN PEA VINERS 


CHISHOLM-SCOTT CO., 
387 E. Broad St., Columbus, Ohio. 


We Manufacture for 


CANNERS: Berlin 
Continous 


Agitating Process Kettles 


Continuous Non-agitating Cookers 
Continuous Agitating Cookers 


Continuous Cooker 

Cooling Tanks Berlin Cookers are made for every purpose. No type of Cooker is fit for all 
Trolley (Systems) kinds of foods. 

een — Berlin Cookers are made in the following distinct classes: 

ee song Continuous Open Cookers which agitate the food while cooking, 

Pea Washer Automatic Pressure Cookers which agitate the food while cooking, 

Steam Exhaust Boxes Continuous Open Cookers which do not agitate the food while cooking, 
Water Exhaust Boxes Automatic Pressure Cookers which do not agitate the food while cooking, 
nando-naunuel A Contenuous or Agitating Cooker for every purpose for every 
kind of food. 


Milk and Corn Shakers 


non ert BERLIN CANNING MACHINERY 
WORKS 
Tomato Holding Tanks BERLIN, WIS.. U. S. A. 


Tomto Inspection Tables 


A Complete Line of Canning Machinery for any Canning Factory. 
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THE CANNING TRADE 


THE JOURNAL of the CANNING and ALLIED INDUSTRIES 


Established 1878 


PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 


ARTHUR I. JUDGE - - - - Manager and Editor 
107 South Frederick St. 
Baltimore, Md. 
Telephone Plaza 2698 


Packers are invited and requested to use the columns ‘of 
THE CANNING TRADE for inquiries and discussions among them- 
selves on all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. ARTHUR I. JUDGE, Editor. 


_ .. THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 47th year. 
TERMS OF SUBSCRIPTION. 
Payable in advance, on receipt of bill. 


Sample copy free. 
One Year, - 


- - - - - $3.00 
Canada, - ~ - - - - - - - $4.00 
Foreign, - - - $65.00 


Extra copies, when on hand, 10 cents each. 


ADVERTISING RATES—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 


Address all communications to THE CANNING TRADE, Balti- 
more, Md 


Entered at Postoffice Baltimore, Md., as second-class mail 
matter. 
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EDITORIALS 


ILLING THE GOOSE — One of those fine, old 
Jewish characters, often met with, was a mem- 
ber of a canning firm in Baltimore in the early 

days of the canning industry; highly educated, well 
informed, a good thinker, and able to express his 
thoughts in an understanding way—he quit the can- 
ning business, because, he said, the industry contained 
within itself the elements of its own destruction. His 
contemporaries disputed this idea as regards canned 
foods generally, and rightly so, as history is clearly 
revealing. But had he addressed his remarks to 
canned tomatoes only, there are those who would today 
heartily agree with him. Except—and it is a most 
important exception—that the inherent weakness is 
not of the tomatoes, either in their natural or their 
canned state, but of the men who compose that branch 
of the canning industry. There is no finer food product 
either in or out of the cans than tomatoes. Would that 
as much might be said of the individuals composing the 
great body of tomato canners. It would not be hard to 
find men who know the canning industry and its his- 
tory to say that there seems to be a fatality, a curse 
as it were, upon all who touch tomatoes in a canning 
way; a blight such as is attributed to the despoilers 
of the Pharaohs’ tombs, robbing the victim of the abil- 
ity to think and to act wisely. There are exceptions, as 
there always will be exceptions to all rules, but the 
impression we record is held more widely than many 
may think. 


We have already called attention to the assinity, 
not to say damphoolishnees, of tomato canners at this 
time cutting their prices on 1924-packed tomatoes to 
or below costs, in the face of the finest clean-up of spot 
canned tomatoes the industry has ever seen. They 
could easily be selling at 10c to 15c per dozen above 
present Tri-State quotations on future tomatoes. True, 
the rumor-spreaders have made glowing pictures of the 
enormous pack of tomatoes which 1924 will produce. 
But even if these men who can plant and reap a bounti- 
ful harvest while the snow is yet on the ground, and 
many months before even a tomato plant is set in the 
field, were wonderous prophets and absolutely correct 


in, their predictions, why should a man, with eyes wide 
open and of his own free will, deliberately take a cer- 
tain loss before that dread happening has occurred? 
Would it not be wiser to wait until the deluge is here, 
wait until they are actually forced to loose money on 
their tomato-canning operations if they ever are so 
forced? It would seem so to us. Or are they helpless 
in the grip of this evil genii which persues the canner 
of tomatoes? At least, we know that it is utterly use- 
less to warn them or to try to hold them against finan- 
cial losses. There are those who say that the tomato 


canner would rather loose money than make it. It 
looks like it. 


Lest we be charged with doing an “utterly useless” 
thing in making this preachment—in trying to wake 
up the tomato canners to their opportunity and to force 
them to make money at least this year with all its 
golden opportunities—let us hasten to add that our 
intention was not such, but to draw attention to an- 
other, and a new, form of foolishness which should be 
scotched at the very beginning. 


There is a movement on foot, by one of the fairly- 
well-known canners, to put out a new size No. 2 can 
of tomatoes, a can slightly smaller than the regulation 
No. 2, which can be packed at 85c and sold by the 
retailers “without the consumers detecting the differ- 
ence in size.” Shades of Appert! Is there no honesty 
left in mankind? Is the old urge of the early dishonest 
canner who cut the fill of his cans—because the public 
could not see through the tin—until “Shadow Brand” 
canned foods became a reality and not a mere joke, to 
come back to plague us again? The Pure Food Law 
and the net contents requirement put this old swindle 
out, but now the size of the container is to be cut, but 
in such wise that the buyer will not notice it! The 
Government has been trying to standardize canned 
foods containers, but the industry has been very cold 
on the proposition. Is this the reason? And will the 
industry—and the jobbers—permit this new form of 
swindle? Modern morality, in this reign of the Phara- 
see, will reply that full value is given in the can pro- 
posed. And when the entrance of this smaller can is 
permitted, what will be the next cut, and where will 
it end? The slack filler was outdone, as you recall, by 


9 
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still further curtailment of the amount put into the 
can, until the Shadow Brand was created by simply 
passing the food over the can and allowing its shadow 
to fall in, instead of the product. 


But it is not only crass dishonesty and nothing else, 
but equally as foolish. What is cheaper than the toma- 
toes which go to fill the cans? The cans, the cases, 
the labels, and the labor which goes to fill the can are 
so much more expensive than the small pieces of toma- 
toes which could be saved by using the smaller can, 
that at least the tomato canners can afford to give the 
buyers a full can of honest tomatoes. If there is any 
greater madness shown in tomato canning than slack 
filling the cans, we can’t think of it. It does not benefit 
the canner and it disgusts the buyer. What more com- 
pletely harmful thing could be done? 


But even if a saving in raw stock could be figured, 
it would be more than lost in the expense of producing 
the smaller cans and the changes in the machinery to 
handle them. The canmakers should put their foot 
down on this flat, and the machinery men should refuse 
to be parties to the swindle. And the industry should 
repudiate this attempt to cheat the public. 


HE NEED OF BETTER INFORMATION—There 
T are more big business men in the canning indus- 
try today than ever before; firms which have a 
corps of salesmen, traveling their territories, and keep- 
ing intimately informed on everything moving. They 
miss no opportunity to add to their information about 
market conditions, etc. They are the kind that a lot of 
little canners would say do not have to read a trade 
journal such as this; but, in truth, these are the men 
who are the closest kind of readers, so as to be sure 


to pick up every possible grain of information that can. 


be found. In fact, that is why they are the big men 
they are. And it is the very absence of this spirit that 
makes most of the trouble in the industry. Particu- 
larly in tomatoes, but in other items also, we see where 
the sale of a few thousand or hundred cases by a man 
who hardly ever even reads his daily paper, much less 
his trade journal, will cause the whole market price of 
that article to tumble. That sort of action could never 
happen if all canners were close readers, and kept them- 
selves informed on market conditions. The trouble with 
the industry is that too many of the canners are not 
informed properly; they don’t know; and so when a 
too low price is named them, and they are urged to 
sell, they consent because they know no better. They 
are told by the cunning buyer that the trade journal 
does not know what it is talking about, and they be- 
lieve him. They read their daily papers and believe 
what they see; they read other literature and believe 
it; yet when the trade journal, which is a specialist in 
their own business and makes a life study of their in- 
terests, says a thing, they can be told that it is not so, 
and they will believe the temptor, against their own 
best interests. The information needed by all to pre- 
vent such market conditions as now exist in future 
tomatoes is furnished them weekly, but is not used. 
When they learn to read carefully their trade journal, 
_and turn back to it for quotations, they will be fortified 
with a clear understanding of the actual situation, as 
viewed by a disinterested but experienced party, and 
they will then not be so liable to fall victims to the 
foxy buyers. Until the industry is better informed it 
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_ given, but they do not use it. 


will fall victim to these drives. The information is 


What this industry needs above all else is better 
market information—that is the crucial need of the 
hours—and we believe everyone will agree with us in 
this. The Canning Trade has experts in every section 
of the country reporting the markets as they actually 
are—disinterested experts who tell things as they see 
them. It is good service and ought to be used more 
than it is, we know. But—“we can lead a horse to 
water, but we can’t make him drink.” 


HAWAIIAN CANNED FOODS WEEK INSPIRES 
POEM 


N honor of Canned Foods Week, no less a per- 
I sonage than our good friend, J. D. Dole, speak- 

ing at the Honolulu Rotary Club luncheon, dedi- 
cated the following poem to canned foods: 


“When March comes, and with it the trade wind, 
And the snow melts on King Street and Queen, 
Comes a week when the canners together 
Sing in praise of the pea and the bean. 


Of the peach and the fat sweet potato, 
That tickle the palate of men, 

All the things from New York to tomato 
That they tuck in a shiny tin can. 


It’s the week that we know as Canned Foods Week, 
With the streamers of red, white and blue, 

That tell of canned foods without number. 
From everywhere brought here for you.” 


IMPROVEMENT 
= 


All Together Boys! 
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All Packers— 


Before Placing Contracts for 
Their Can Requirements 


SHOULD CONSIDER: 


First-QUALIT Y— 
Second—SERVICE— 
Third-EQUIPMENT— 


Our many years of experience in Can-making enable 
us to produce Cans of A-1 Quality. 


Our large and efficient corps of closing machine ex- 
perts, our location on two railroad sidings, our dock on 
the water-front enable us to give the Service required. 


Our connection with closing machine manufacturers 
enables us to furnish the latest, speediest and best 
closing machine Equipment. 


Can you see any reason for not letting us take care of 
your requirements in the manner you desire ? 


Put Your Troubles Up To Us 


Inquiries appreciated 


Metal Package Corporation of New York 
Executive Offices: 110 East 42nd Street, 
New York, City. 


PLANTS: 


Sanitary Cans: 


BALTIMORE MD. MASPETH, N. Y. BROOKLYN, N. Y. 
Boyle Plant. 
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High Points in Tomato Production 


Summary of Lecture by H. C. Thompson 
of New York State College of Agriculture. 


N growing tomatoes for canning in New York 

State, earliness is of special importance because 

of the relatively short growing season. The ear- 
lier the fruits begin to ripen the greater the total 
yield, since the crop continues to ripen until the plants 
are killed by frost. The following factors are im- 
portant: 

1. Use early strains of early varieties—Bonny 
Best, Chalk’s Jewel and John Baer. These three 
varieties are very similar, there being practically as 
much difference between strains of any one of these 
as between the varieties themselves. 

2. Use, good plants. A medium-sized, stocky 
plant which has had a steady growth is superior to 
a large plant which has grown very slowly or one 
which has been grown rapidly then suddenly checked. 
The date of seed sowing should be determined by the 
space to be given in the seed bed or transplanting bed. 
Where plants are to be spaced 11-2 by 11-2 or 2 by 2 
inches, six or eight weeks is sufficient time to allow 
from seed sowing to field planting. In experiments in 
Chautauqua county 50 plants to the flat (12x24 feet) 
produced about two and a half tons more fruit than 
100 plants to the flat. Twice transplanting probably 
is not justified. In fact, in experiments where plants 
were transplanted twice the yield was considerably 
less than where only one transplanting was made 
when the space between plants in the flats was the 
same. 


8. Plant as early as weather and soil conditions 
will permit. In a survey in New Jersey it was found 
that where plants were set before May 20 (1920) the 
yield per acre was 6.59 tons, when set May 20 to June 
1 the yield was 5.47 tons; June 1 to June 10, the 
yield, was 5.87, and when planted after June 10 the 
yield was only 3.86 tons per acre. Similar results 
were secured in New York in 1919 and 1920, as shown 
by the following figures: 


Date set. Number of Yield per 
1919 farms. acre tons. 
may to dune 191 9.8 
June 1 to June 10........ -- 70 8.10 
1920 
re 40 11.69 
May 28 to June 5.......... -+ 75 11.80 
June 6 to June 15.......... 18 7.85 
Fertilizers—Experimental and survey results 


show the importance of phosphorus. In general farm 
rotations on the better soils 500 to 750 pounds of 16 
per cent of acid phosphate alone is recommended, 
especially where manure is used in the rotation. Phos- 
phorus has a tendency to hasten ripening. On lighter 
soils, and especially where other cultivated crops are 
grown in the rotation, a complete fertilizer is justified. 
The amount and kind of fertilizer to use depends 
largely upon the richness of the soil, but experiments 


in Chautauqua county indicate that a larger quantity 
than is commonly applied can be used with profit. On 
the basis of this experiment it would seem that 1,000 
to 1200 pounds of 4-12-4 mixture could be used with 
profit on the lighter soils. If a fair application of 
manure were made to the tomatoes or to the crop 


preceding tomatoes, only acid phosphate would be 
needed. 


Broadcast application of fertilizer; is the best 
method where the quantity is above 500 pounds to the 
acre. With 500 pounds or less applying in the furrow 
with a fertilizer distributor is just as good as broad- 
cast application and under some conditions it may 
be even better. Application should be made before the 
crop is planted. Distributing the fertilizer around 
the plant after it is set is the most expensive method 
and does not give as good results as the others under 
average conditions. If the soil is dry when the sur- 
face application is made the fertilizer remains where 


applied until a rain dissolves it and carries it into 
the soil. 


Planting—Early planting has ‘been mentioned, 
but it should be brought out that setting plants be- 
fore the danger of frost is over may so retard growth 
that ripening would be delayed. In general the plants 
should be set out as early as possible after the danger 
of frost is over. It is desirable to take up the plants 
with a ball or block of soil adhering to the roots. To 
accomplish this the bed should be thoroughly soaked 
several hours before the plants are to be taken up. 
Blocking the plants by running a large knife or other 
cutting device through the soil between the rows and 
between the plants in the rows is a great aid in get- 
ting the soil to adhere to the roots. 


Planting distances vary considerably. In some 
regions the plants are set 31-2 by 31-2 feet in the 
field, while in others they are set 4 feet by 41-2 feet. 
In experiments at Ithaca plants set 3 by 4 feet pro- 
duced a considerably larger yield than 4 by 4 or even 
31-2 by 4 feet. Under most conditions 4 by 4 feet 
should be the maximum, and less space would prob- 
ably be better. Machine planting seems to be satis- 
factory where care is used in handling the plants. 

Cultivation—The number of cultivations is of 
much less importance than the time of cultivating. 
Preventing growth of weeds is the main advantage 
of cultivation, and the best time to destroy weeds is 
before they have gotten a start. Even small weeds 
take a large amount of moisture and fertilizing ma- 
terials from the soil, so that destroying them before 
they start is an important conservation measure. Very 
little is accomplished by cultivating when there are 
no weeds and the surface soil is loose. Deep cultivation 
should be avoided after the plants reach consider- 
able size, because this destroys many of the roots. 
Shallow cultivation is better and safer at all times, 
and even this should cease when the plants meet 
between the rows. 
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“BLISS-PACIFIC” No. 31 Double Seamer 


Dependable 


Builders of the Complete Line of 
High Speed Automatic Sanitary Can Machinery 


Bliss for Machinery 


E. W. BLISS CO. ksi works BROOKLYN, N. Y., U.S. A. 


SALES _ DETROIT CLEVELAND CHICAGO PITTSBURGH ST. LOUIS BUFFALO CINCINNATI NEW HAVEN 
OFFICES ( Dime Bank Bldg. Cleveland Discount Bldg. Peoples Gas Bldg. Oliver Bldg. Boatmen’s Bank Bldg. Marine Bank Bldg. Union Trust Bldg. Second Nat'l Bank Bldg. 


American Factories: BROOKLYN, N.Y. | HASTINGS, MICH. CLEVELAND,OHIO. SALEM, OHIO. 


TLANTIC CANS 


PLAIN LACQUERED LITHOGRAPHED 


Packers 


No finer cans beneath the sun, 
Quality first since nineteen-one. 

a ~— Twenty-three years of knowing how, 

= Fits us well to serve you now. 


Paints 


Jobbers’ Friction 
and Wax Top Trade 


ATLANTIC CAN COMPANY 


BALTIMORE - MARYLAND 


Syrup Refiners 
Milk Canners 
Lard and Compounds 
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Fighting Corn Borer Menace 


Determined Effort to Wipe Out Pest Now Invading Ohio— 
To Loose 50,000 Insects. 


HE United States corn belt, the world’s greatest 

t food-producing area, is threatened by the ad- 

vance of a kKuropean insect army. To meet 

the menace of the invading corn borers at the frontier 

80 entomologists, agronomists and county farm agents 

from Illinois, Indiana, Ohio and the Federal Govern- 

ment will in April officer a great offensive along a 

wide front in Northern Ohio, according to war plans 

outlined by Prof. George A. Dean, of the United 
States Bureau of Entomology. 

An expert will be placed in every township of 
the infested area and some 20,000 farms will be vis- 
ited to show farmers how to check the spread of the 
insects by destruction of the remnants of last year’s 
crop. Later in the season some 50,000 insect allies 
drafted from among the foes of the corn borer in its 
native land will also be used in the fight. 


Entered With Broom Corn—The European corn 
borer entered America very probably in broom corn 
shipped from Italy or Hungary. It was discovered 
attacking sweet corn near Boston in 1917, and since 
then it has been a limiting factor in the growing of 
sweet corn in Eastern Massachusetts. Another ex- 
tensive area was occupied around Schenectady, N. Y. 
The insects also gained a foothold in a wide section 
north of Lake Erie in Ontario, Canada. Later the 
territory along the American shore of the lake in 
New York, Ohio and Southeastern Michigan became 
infested. Last year a marked spread of corn borers 
was noted in Northwestern Ohio, which is the be- 
ginning of the great field corn belt of America. 

The strategic importance of this infestation in 
respect to the corn belt aroused other corn-raising 
States. Illinois, 200 miles from the present front, 
is sending experts to Ohio to co-operate in, the work, 
as is the yet uninvated State of Indiana. Canadian 
authorities also are working with the Americans to 
control this dangerous enemy. 

In the fall the corn borer, in the form of a brown- 
ish caterpillar or worm about an inch long, which 
has been tunneling into the plant, hibernates for the 
winter. | 


Active in Spring—As soon as warm weather be- 
gins, in April or May, the borer becomes active again, 
and about the middle of May it cuts a small circular 
opening from its tunnel to the surface of the plant 
in order to provide an exit for the future moth. It 
then closes this hole with a thin partition of silk 
and goes back into its dugout gallery, where it spins 
a thin cocoon. About the first week of June the borer 
emerges as a moth, which can cover as much as 400 
yards in a non-stop flight and travel anywhere from 
five to ten miles. The female moth usually lays her 
nearly flat little eggs in clusters on the under side of 
the leaf. The young borer, hatched from these eggs, 
eats for a while on the leaves and then starts digging 
for itself inte corn stalks, corn cobs, weeds or other 
plants, where it completes most of its development, 
incidentally injuring the plant. 

The corn borer attacks all parts of the plant, 
and while it prefers corn and sorghum, there are 


some two hundred species of plants which it is known 
to attack. The most suceessful method of gettinz 
rid of this pest has been found to be the destruction 
of the remnants of the crop in which the borers 
hibernate. 

Foe of Insect Found—Entomologists at the Unit- 
ed States laboratory at Hyeres, near Marseilles, 
irance, have discovered a parasite known as Exeris- 
tes roborator, which may prove an effective ally in 
checking the further spread of the borers by preying 
on their young, which it is able to locate through corn 
stalks or even burdock stalks. Fifty thousand of these 
insect foes of the corn borer will be released this 
summer in the infested areas of Ohio and New York. 


CANNED FOODS WEEK A BIG SUCCESS 


OYAL F. CLARK, chairman of the Canned Foods 
Week National Committee, reports that the 
success of the 1924 campaign is an illustration 

of the increasing value of continued publicity. Re- 
ports being received by National Chairman Clark and 
the office at Washington indicate an even larger in- 
crease in sales of canned foods than was anticipated 
by anyone connected with the campaign. 

Not only is this feature encouraging, but also the 
fact that increasing numbers of canners, distributors, 
brokers and supply men are co-operating each year. 
Many are the expressions received from them of their 
entire satisfaction with the results of the campaign in 
1924 and their expression of interest in the coming 
campaigns as well as assurances of their continued 
co-operation. 

The financial veins from canners was better 
in 1924 than in any of the previous campaigns; more 
advertising was done by the local committeemen and 
more red, white and blue streamers were used than 
ever before. The requisitions for supplies were sent 
in much earlier by the local committees than they 
had been in the preceding campaigns, and this enabled 
the Washington office to get supplies in the hands of 
the committees in ample time for the campaign. The 
retail grocers who co-operated—and there were liter- 
ally thousands that did so—are more than pleased 
and are looking forward with renewed interest to the 
future campaigns. One retailer said he had to re- 
order canned foods three times during the week so 
as to keep a supply on hand. Another one said his 
sales on Saturday alone amounted to $975. 

There were many splendid radio talks again this 
year. ‘These reached many thousands more people 
than the talks given a year ago, owing to the enor- 
mous increase in the number of radio fans. 

An entirely new feature of the campaign this 
year was the canned foods luncheons served at men’s 
clubs. For these luncheons canned foods menus were 


prepared and this was probably the most popular 
feature of the campaign. It is estimated that 9,000 
partook of the luncheons. 

A more complete report of the campaign will be 
made at the May meeting of the Board of Directors. 
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Service Counts 


The ability to obtain deliveries in times of stress is one of 


the determining factors in selecting one’s Source of Supply 
for Sanitary Cans. 


Quick and Efficient Service in connection with Double Seam- 
ing Equipment is also of the utmost importance. 


Our constantly increasing Clientele is convincing evidence 


that we excel in both of these phases of Can Manufactur- 
ing. 


Southern Can Company 


Baltimore, - Maryland 


NEW YORK OFFICE: 17 Battery Place. 


Manufacturer of newly developed ‘‘SOCOCAN’”’ especially adapted for Coffee, Peanut Butter, Lard Substitutes, etc. 
Write for samples and detailed information 


NON-SPILL 
CLOSING MACHINES 


will fit into the runways used by the 
displaced Seamer, without disrupting 
your arranagement. Standard drive, 
no change in pulleys, shafting - or 
belt. One H. P. does the trick. 


— 


Let us tell you why youshould make 
the change. 


It has to do with your net profits. 
Write for booklet. 


Speed 75 to 100 cans per minute. 


SEATTLE-ASTORIA IRON WORKS a 


Builders of Troyer-Fox Sanitary Can Making and Canners’ Machinery. 
SALES REPRESENTATIVES 
J. L. COLLINS R. E. FAIRBANKS GEO. DOWSING ; THE H. S. GRAY CO. 


| 112 Market Stree 504 Wrigley Bldg. Metropolitan Bidg., 832 Fort St, 
n Francisco, Cal. - 400 N. Michigan Ave., Chicago, Ill. Sydney, N. S. W. Honolulu, T, H. 
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THe Lion's 
WEDNESDAY. FEARUAKY 27 1924 


SUBJECT 
The Romance of Sauerkrau 
WEDNESDAY, FEBRUARY 27 


SPEAKER 
WILLIAM CLENDENNIN 


HE above grouping of newspaper stories, club 
bulletins, programs, etc., will give readers some 
idea of the amount of before and after pub- 

licity received on the Indianapolis Canned Foods Week 
program. 

The interest manifested by many readers of this 
journal in the manner in which the Canned Foods 
Week publicity program was handled in Indianapolis 
has led us to secure data directly from headquarters. 

More Indianapolis people heard more facts about 
canned foods and the canning industry in their State 
than they ever heard before. The Indianapolis news- 
papers used more space to tell more facts to more In- 
diana people about canned foods and the commercial 
importance of the canning industry in the Hoosier 
State than were ever spread before Indiana citizens 
before at one time. 

Business men gasped when the real importance 
of the canning industry began to sink in. Indiana 
people in general began to swell with pride when they 
realized the quality of Hoosier tomatoes. The news- 
papers seemed surprised that they hadn’t discovered 
the Hoosier State’s canning prominence themselves, 
and gave liberally of their columns, and the Star made 
the canning industry the subject of its leading editorial 


Premed hy 
| Value of and Tomateas in Human 


in one issue during the week, and in its Sunday edi- 
tion published a special article of about two full 
columns. 

William C. Clendenin, of Chicago, advertising 
counselor and popular business speaker, who has made 
a number of special investigations on canned foods, 
spoke before practically every luncheon club in the 
city of Indianapolis, and as a grand finale appeared 
by invitation before the graduating class of the Indi- 
ana University School of Medicine. 

William Clendenin spoke to the Service Club on 
Monday, Rotary on Tuesday, Lions on Wednesday, 
the Credit Men on Thursday and the Optimists on 
Friday. Both Mr. Clendenin and his story received 
prominent advertising before the meetings in the 
various club bulletins and plenty of favorable mention 
afterwards. 

Canned Foods is a wonderfully interesting story 
that can be put over in a remarkably striking way in 
any city in the country. The way it was put across 
in Indianapolis should be an example, an incentive 
and an inspiration to those people in other parts of 
the country who are interested in this industry. If 
Frank Langsenkamp can do it in Indianapolis you can 
do it in your own city. 


DIGGING DEEP INTO BUSINESS CONDITIONS 


The Story of a New Organization of Several Thousand Railway 
Shippers Which Knoks How to Solve Disputes 
and Analyze Industry. 


(By W. J. L. Banham, General Chairman, Atlantic States 
Shippers Advisory Board, General Traffic Manager, Otis Eleva- 
tor Company.) 


“How is business ?” 


The question is put thousands of times every hour, every 
day, everywhere business men congregate. It may be mere 
habit to ask it, but the sum total of all the answers affects more 
people politically, socially and domestically in their day-to-day 
routine of life than any other question. 

Predictions as to the future course of industry are always 
interesting to the business man. Any facts or figures which are 
specific enough to help a man project his business plans for a 
month or six months or a year are invaluable. 


Among the welter of assumptions and broad generalities 
and imaginations which are constantly at hand the practical 
executive now has the service of one trade analysis which 
is unique. This is the review of industry made voluntarily by 
the members of the Atlantic States Shippers Advisory Board, 
and considered by many business leaders to be the closest check- 
up of the course of trade which is now obtainable. 

Every large shipper and receiver of freight in the Middle 
Atlantic States is represented on this board. Organized in Janu- 
ary, 1924, to adjust informally transportation difficulties with 
the railways, the board now represents several thousand indi- 
vidual industrial concerns. In other words, practically every 
shipper of freight in the five States in this territory—New York, 
Eastern Pennsylvania, New Jersey, Delaware and Maryland— 
has representation on this board. 


There are at the present time eight of these boards through- 
out the country, covering practically every State. 

Out of thirty-eight major disputes which came before the 
regional boards during 1923 there were thirty-eight settlements 
between the railroads and the public. Not a single complaint 
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OTHER PRODUCTS: 


Amscan Sealing Fluid 

Amscan_ Certified Sealing 
Fluid 

(Supplied either in Concen- 
trated or Ready - For - Use 
Form and either Fireproof 
or Non-Fireproof ) 


Pure Food Oilproof Sealing 
Fluid (For Edible Oils, 
Lard, Peanut Butter etc.) 

Hermo Oilproof Sealing Fluid 
(For Oils, Paint, Varnish, 
Gasoline, Benzine, etc.) 

Amscan Solder Flux. (Solid 
or Liquid Form) 

Pastes and Pick up Gums for 
Labels 


Amscan Certified Sealing Fluid 
-— The Golden Band -—- 


Insures Air-Tight Seams 
Sticks Tightly to the Tin 
Makes a Smooth, Even Film 
Is Free from Bubbles 

Is Tough, Elastic and Durable 
Is Quick Drying 


The beautiful golden color is CERTIFIED, non-injurious to 
any food product. 


What more could you ask of a sealing fluid ? 


FOR 1924 INSIST ON AMSCAN CERTIFIED, SEALING 
FLUID -- THE GOLDEN BAND -- AS LINING 
FOR YOUR CANS. 


Write for our free booklet “The Science of Sealing”. 


The Max Ams Machine Company 
101 Park Avenue New York, N. Y. 
BRANCHES : Chicago and London, England 


Corn, Pea Tomato Canning Machinery 


A. K. Robins & Co., Inc., 


ROBERT A. SINDALL, President- Treasurer 


“Buy from the house of Service’’ 


No. 7 CORN SILKER STEAM RETORTS 


Write for New Catalogue. 


Baltimore, Maryland. 


HARRY R. STANSBURY, Vice-President 
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was taken to the Interstate Commerce Commission on service 
matters. 


In terms of business analysis and forecast also, the work of 
the boards.is unique. Executives who attended the February and 


March meetings of the Atlantic States Board, for example, heard 
reports from fifty-one committees, covering every industry within 


its district. Each commodity chairman, by a personal canvass ° 


of the individual units in his industry, made an estimate of his 
car demands for a period of thirty, sixty or ninety days based 
on present and future orders. It is easy to see that through 
this combined estimate of car needs the Car Service Division of 
the American Railway Association will be able to allocate freight 
cars more intelligently in the future and thus avoid congestion 
and delays. 

After a survey of all reports submitted at the Philadelphia 
meeting of the Board on March 18th, we predict that goods 
transported during the first six months of 1924 will show an 
increase of from 10 per cent. to 15 per cent., as compared with 
the same period of 1923. 

Proof of the additional business activity expected this 
year is already seen in the heavier car loadings. For the first 
ten weeks of 1924 car loadings were 276,590 cars in excess of the 
same period a year ago, an average weekly increase of 27,659 
cars. 

It is inevitable that incidental to such business activity there 
shall be occasional differences of viewpoint. One of these was 
settled by the Paper Committee the day before the Philadelphia 
meeting of the Board. The case had been handed over to the 
Paper Committee after the two interested parties had attempted 
for some months to reach an agreement. In a short time the 
Paper Committee proved that two parties with sharply varied 
opinions can put their feet under the same conference table and 
quickly come to a conclusion. Moreover, everybody was satisfied. 

This was the first dispute which any committee of the At- 
lantic States Shippers Advisory Board has been called on to 
settle. Undoubtedly there will be others. But we believe firmly 
that the principle of friendly arbitration will be eminently 
successful. 

The fact that the Board has had only one dispute to adjudi- 
cate is the more significant considered in the light of the business 
picture brought out by the commodity reports. Some of the more 
important specific facts surrounding commodities in various in- 
dustries, as reported to the Board, follow: 


Coffee—The carload shipments of coffee from the port of 
New York via all the rail lines for March and April, 1923, re- 
quired approximately 1,480 cars, or about 890 in March and 540 
in April. During the whole of last year car requirements at 
New York were 8,300 empties, in round numbers. During the 
calendar year 1923 the total importations of green coffee, 
reduced to tons of 2,000 pounds, were approximately 704,200. 

“Due to a change in the current market conditions affecting 
coffee, impossible to anticipate, we estimate that car require- 
ments for March and April, 1924, will show a decrease of 20 per 
cent., as compared with the same months a year ago.”—Reported 
by J. L. Carling, chairman Coffee Committee; traffic manager 
Arbuckle Bros., New York. 


Confectionery—Car requirements for the next ninety days 
will be approximately 50 per cent. less than the preceding ninety 
days of 1924.—Reported by William R. Moore, chairman commit- 
tee and traffic manager of the Eastern Manufacturers of -Con- 
fectionery and Chocolate. 


Petroleum and Petroleum Products—A 10 per cent. increase 
in box cars will be needed for the next sixty days, as compared 
with the same period of 1923, it was stated by the committee. 

“The great bulk of petroleum products is transported in 
privately owned tank cars. The movement is somewhat sea- 
sonal for various commodities requiring different classes of tank 
cars. The industry has provided sufficient cars of the various 
required types to take care of the movement if adequate trans- 
portation is furnished. The movement at present is generally 
satisfactory.”—Reported by B. C. McPherson, chairman commit- 
tee, and traffic manager Sun Oil Company, Philadelphia, Pa. 


_ _Grain—A large percentage of grain receipts in the next 
sixty or ninety days wiil come via the Great Lakes. At present 
indications are that the terminal markets will get none of the 
lake movement until after Montreal’s facilities are exhausted. 
The capacity of the North Atlantic seaboard elevators is 17,500,- 
000 bushels, and there are on hand less than 8,000,000 bushels. 
The car supply and the movement are good.—Reported by Charles 
J. Austin, chairman committee, and traffic manager New York 
Produce Exchange. 
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_ Coal, Coke and Ore—“At this time there is plenty of car 
distribution at the bituminous mines and, not only at this time 


_ but generally, there is 100 per cent. car distribution in the 


anthracite fields. Since May of last year this situation has 
prevailed in anthracite, and, with few exceptions, brought about 
by unusual conditions over which the railroads have no control, 
there has been full car distribution in the bituminous field for 
this region. 

“Since the meeting in Florida of the United Mine Workers 
and the operators from some of the bituminous regions, and 
the settlement of a wage rate for three years, there has been a 
slackening of business in the bituminous fields, and the commit- 
tee feels that spring and summer purchases should be indulged 
in in order to reduce the winter peak and make distribution 
throughout the twelve months as nearly as possible on an 
equal monthly basis. 


_ “While we do not look for any general suspension of mining 
in the anthracite fields this year, there are always local troubles 
at various parts of the region, and we believe it is well for 
those handling anthracite to keep a reasonable amount on hand 
to carry over any local disturbance which might arise.”—Re- 
ported by S. B. Crowell, chairman committee, and vice-president 
George B. Newton Coal Company, Philadelphia, Pa. 


__Fertilizer—At this particular time the fertilizer movement 
is almost at its peak and many of the manufacturers are working 
day and night to get their tonnage out. All of the fertilizer 
companies advise that they are receiving plenty of cars and 
excellent service.—Reported by A. J. Whitman, chairman com- 
mittee, and T. M. Agricultural Chemical Company. 

Iron and Steel—The car requirements for the outbound ship- 
ments of iron and steel for the next sixty days will be relatively 
the same as the requirements for 1923. A good car supply was 
indicated, while the efficiency of the movement was reported as 
excellent. The cars made empty on inbound business are being 
applied to outbound loading, so that practically all inbound cars 
are used for outbound shipments, including coal cars. 


_ “We believe in and practice co-operation. Suggestions for 
improvement in service-steel interests are making continuous 
efforts to bring about heavier loading and are showing per- 
centage of increase each year.”—Reported by Frank A. Bedford, 
chairman committee, and division traffic manager, American 
Bridge Company, Philadelphia, Pa. 


Lumber and Forest Products—The lumber business in this 


territory for the next sixty days will approximate a 10 per cent. 
increase over a year ago. 


“From the standpoint of lumber loading, the excellent and 
dependable service the carriers have been supplying, the ability 
of dealers to get lumber through from mills within a few days’ 
time, has had a tendency to straighten out the line and eliminate 
a lot of the peaks reached during some periods, caused by 
excessive buying in anticipation of car shortages. As a result of 
this dependable service it has helped stabilize the lumber industry 
and the movement should be a steady one throughout the year, 
with approximately the same total movement of 1923.”—Re- 
ported by Frank Carnahan, chairman committee. and traffic man- 
ager, National Retail Lumber Dealers Association. 


Milk—“Manufacturers of canned milk in cases, dried milk, 
malted milk and casein, will require approximately 725 box cars 
and 295 refrigerator cars for the next sixty days. The above 
requirements include also some box cars used for the inter-plant 
shipments of empty tin cans. 

“The commodity of principal interest to the ice cream in- 
dustry consists of inbound shipments of salt. The trade in 
New York city will require approximately 85 cars during the 
next sixty days; in Philadelphia 150 cars. 

“As to market milk, the industry in New York City is now 
running on approximately an increase of 8 per cent. over last 
year, and this may be expected for the next two months; 
Philadelphia on approximately an increase of 10 per cent. over 
last year. The market milk end of the industry requires slightly 
over 500 cans per day.” 

The condition of the trade in canned milk, dried milk, malted 
milk and casein was repo as “more or less unsatisfactory, 
due to a considerable over-stock of manufactured goods. In 
some lines this situation is showing improvements,” said the 
report, “and the export trade in canned milk is considerably 
ahead of last year, but on the whole it cannot be said that busi- 
ness is at the present time any better than last year, and the 
indications are not favorable to any increase during the next 
sixty days.’—Reported by I. Elkin Nathans, chairman com- 
mittee, and secretary New York Conference Board, Inc. 
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VIRGINIA 
CANS 


Service First Quality Always 


We Solicit Your Inquiries. 


VIRGINIA CAN COMPANY 


R O AN O K RHR - VIRGtI N IA 


LANDRETH GARDEN SEEDS 


SPOT OR 1923 CROP SEEDS 


+.We have for spot delivery, a few Alaskas, Green 
Admirals. These are all short. 
Sweet Corn is short. We still have some however. 
Write us for prices. 
We also have the following for spot delivery—— 
Peas Okra Cabbage Cucumber 
Corn Tomato Spinach Snap Beans 
Beet Squash Pumpkin Cauliflower 
Dwarf Lima Beans 
Or any other varieties you may want. 


FUTURE OR 1924 CROP SEED 


When ready to place your Contract order for 
delivery after 1924 crop is harvested, write us for 
prices. 

If we had not grown good seeds, given fair prices and 
careful attention to business, we would not be the 
oldest Seed House in America, as this is our | 39th 


year in the business. 
D. LANDRETH SEED COMPANY 


BRISTOL, PA. 


Business Established 1784 
140 years in the Seed Business. 
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Salt—Total car requirements for the next sixty days will be 
approximately the same as the corresponding period of 1923.— 


Reported by S. R. Moyer, chairman committee and traffic mana- - 


ger International Salt Company, Inc. . 


Fresh Fruits and Vegetables—This traffic has increased tre- 
mendously, particularly in the last four years, according to V. K. 
McElheny, chairman of the New York Terminal Sub-committee, 
who made the report. 

“Two railroads bring into New York 64,000 cars of perish- 
ables, the peak movement of which is in the fall,” said Mr. McEl- 
heny. “This traffic centers in one section, the wholesale market. 

“The main trouble for the last few years has been with the 
increase in grapes. In the four months, August, September, Oc- 
tober and November, we have approximately nine to ten thousand 
cars coming to this section, and the peak of the loads from ten 
to fifteen days, when possibly we will have from 300 to 400 cars 
per day. By disposing of this particular class of grapes we have 
solved the problem. We have been in conference on that matter 
and have wired the Coast the result of our conference and are 
now awaiting their reply.” 

Mr. Donald D. Conn, manager Public Relations Section, 
Car Service Division of the American Railway Association, said 
that the growing of products without regard to what the markets 
would absorb was one of the biggest problems which the railways 
had to contend with. He pointed out that Florida was expected 
to have a 25 per cent. crop increase this year, and California 
about a 30 per cent. increase. 

“We hope to get the Florida people organized so that they 
will recognize some of these large contributing economical fac- 
tors, which have a far-reaching effect on every terminal and sec- 
tion of your territory,” Mr. Conn concluded. 


WITH THE BROKERS ASSOCIATON 


NDERWRITING AGREEMENTS AND CAN- 
NERS’ ADVERTISING CAMPAIGN—Those 
of our members who signed underwriting 

agreements for the advertising campaign of the Na- 
tional Canners Association in 1919 and 1920 will re- 
ceive these agreements from the Canners’ Washington 
office in the next few days, if they have not already 
been mailed. The debts incurred in connection with 
this advertising program have been liquidated. In 
this connection it is interesting to recall the following 
portion of the annual report of the President, Mr. 
Kroehle, to our convention at Louisville in 1922: 


“You will undoubtedly wish to know the dispo- 
sition to be made of your underwriting agreements. 
These still remain in the vaults of tha banks in 
Washington as collateral for loans made to the Na- 
tional Canners Association. * * * In the way ofa 
definite report it can be said to you that ia our opinion 
you will never have to pay one penny on those agree- 
ments. The liquidation of the National Canners ad- 
vertising and inspection campaign is steadily proceed- 
ing. * * * With the guaranty of the Canning Ma- 
chinery and Supplies Association, and with the can- 
ners themselves paying up their back dues quite well, 
it is a practical certainty that the underwriting agree- 
ments will eventually be returned to you. Please re- 
member that this association signed $200,000 of un- 
derwriting agreements, but other underwritings were 
also signed to the extent of an additional $290,000, 
making a total of $490,000, a really tremendous sum, 
none of which, in my opinion, will be called upon 
either in whole or in part.” 


That this prophecy has come true will be a source 
of satisfaction to all members, especially those who 
signed the agreements. The Canners Association has 
been diligent in collecting delinquent dues, making 
this possible, 
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FERTILIZERS REVOLUTIONIZE APPLE GROWING 
IIN SOUTHERN OHIO 


By the Soil Improvement Committee of the National 
Fertilizer Association. 


HE use of high nitrogenous fertilizers, according 
I to the Ohio Experiment Station, on the hilly lands 
of Southern Ohio has partially revolutionized 

the apple growing industry of that section. — 

While fruit in order to grow and produce vigorous- 
ly, must have access to liberal supplies of ammonia, 
phosphoric acid and potash, it is the first mentioned 
plant food that rmhost often is lacking and needs to be 
furnished in liberal quantities. The importance of 
attending to this need properly is indicated by the fact 
age, the vigor of twig growth, and the formation of 
that upon ammonia depends the conditions of the foli- 
fruit buds. 

In the sections of Ohio mentioned the application 
of ammonia fertilizers has doubled and trebled the 
yield of fruit. Ordinarily the fertilizer is scattered on 
the ground under the outer ends of the branches at the 


rate of three or four ounces for each year of the tree’s 
age. 


PENNA’S FOOD AND DRUG BUREAUS COMBINE 


A merger of the Bureau of Foods and the Bureau 
of Chemistry of the Pennsylvania Department of Agri- 
culture has been announced by Secretary F. P. Willits. 
The new unit is the Bureau of Foods and Chemistry, 
with James Foust as director and James W. Kellogg as 
assistant director and chief chemist. 

Secretary Willits said his decision to consolidate 
the work was made after carefully studying the activi- 
ties and the methods of both Bureaus for more than a 
year. He expects the merger to bring increased effi- 
ciency and economy into the campaign against unlaw- 


ful sale of misbranded and adulterated food materials 
in this State. 


An Old One Reappears.—Agents of the Pennsy]l- 
vania Department of Agriculture have found painted 
fish in Philadelphia sea food markets. John M. McKee, 
deputy secretary of agriculture, reported white salmon, 
dipped in coal tar dye to give them a reddish tint, were 
sold as red salmon. 

Robert M. Simmers, general agent of the Bureau 
of Foods, discovered the fraud and notified the Depart- 
ment’s Harrisburg office. It was explained that red 
salmon brings four times the price of the white fish, 
which were painted in Chicago and shipped to Phila- 
delphia. 

Western shippers were notified the deception must 
be stopped. Immediate action was taken by James 
Foust, director of the bureau, to investigate fish 
markets throughout the States to learn whether there 
has been widespread distribution of the painted fish. 
Criminal proceedings will be instituted where the fish 
are found on sale, he declared. 

“Dealers in coal tar dyed fish are cheating the 
public’s pocketbook and injuring public health. The 
iniquitous practice must be stopped”, Foust said. 


COMPLIMENTS OF THE FAMILY 


He—I married you thinking you were a clinging vine—and 
got poison ivy. 
She—I made a slight mistake, too. 


I thought you were the 
sturdy oak—but it was all in your head. 


| 

4 

: 

: 


April 7, 1924. . THE CANNING TRADE 


THE WHEELI NG 
SANITARY CAN ‘Si0st? THE No. 100 MACHINE 


IS THE PERFECT CONTAINER 


WHEELING CORRUGATING CO., CAN DEPARTMENT 
| Wheeling West Virginia 
NEW YORK OFFICE CHICAGO OFFICE INDIANAPOLIS OFFICE 
Room 1313-32 Broadway . = Conway Building Transportation Building - 


DALLAS, TEX., OFFICE COLUMBUS, O., OFFICE 
517 Dallas County State Bank Bidg. ' Columbia Building 


die No. 32 Automatic Strip Feed Press dle 


Although similar to our other Automatic Strip Feed 
Presses, this particular size is especially adapted to the 
rapid production of deep drawn metal articles. 

Of extra heavy design with chrome nickel crankshaft 
and solid steel flywheel, the Press is well suited for single 
or double die operations requiring excessive strain. 
Large diameter shaft bearings allow ample rigidity and 
extra long slides maintain a perfect alignment of dies. 

The Press is provided with compound change gears for 
variable cuts and simple adjustments for different lengths 
of material. 

The automatic feeding insures a high uniform output 
and eliminates the dangerous hand operation. 

The Press is equipped with automatic release which 

immediately stops feeding mechanism when subject to undue strain. 
Additionai particulars on this press or any other automatic can producing equipment gladly 


furnished upon request 
McDONALD MACHINE CO. 
Mfrs. of Automatic Presses, Can Making Machinery, Dies, etc. 
7600 South Racine Avenue Chicago, Ilknois. 
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AN AMERICAN-OWNED CANNING CO. IN LIMA, 
PERU. 


R. W. N. PEARCE, Secretary to Commercial At- 

tache at Lima, Peru, under date of February 

11, 1924, reports to the Department of Com- 

merce on the organization of an American owned can- 
ning company in Lima. 

The Amazon Industrial Corporation, a company 
incorporated under the laws of Delaware, has been 
formed for the purpose of developing industrial en- 
terprises in Peru. The chief promoter and_ stock- 
holder in this new enterprise is an American citizen, 
a graduate of one of the leading universities of the 
United States, who has been in this country studying 
industrial possibilities for some time. The first un- 
dertaking of the company will be the establishment 
of three canning plants, one in Sayan to can fruits and 
vegetables, another in Huacho for crab and_ lobster 
meat packing, and a third in Urubamba for canning 
fruits, jams, jellies and marmalades. There will also 
be a plant placed in operation for the manufacture of 
tin cans to meet the requirements of the above can- 
ning factories. The necessary canning machinery for 
the equipment of one factory has already been pur- 
chased | in the United States. The activities of the 
company will not be confined to the canning industry, 
but will later include the manufacture of candy, the 
importation of seeds, insecticides and other chemi- 
cals useful in agriculture, spraying apparatus and 
general agricultural implements. 


aes. 


Canners Write or ‘phone us -Plaza 3464-3463. Your offerings 


Howard E. Jones & Company 


406 Water Street, Cor. Custom House Avenue 
Brokers CANNED FOODS 


BALTIMORE, MARYLAND 
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ORGANIZE AUSTRALIAN FRUIT INDUSTRY 
The entire fruit industry of Queensland has now 


’ been brought under the control of an act of Parlia- 


ment for the first time in the history of Australia. 
According to Trade Commissioner J. W. Sanger, Mel- 
bourne, in a report to the Department of Commerce, 
the Fruit Marketing Organization Act of 1923, by 
which is established an organization for the market- 
ing of Queensland fruit, consisting of local associa- 
tions, sectional group committees, and an incorpo- 
rated committee of direction is now functioning. This 
committee took over the control on January 1, 1924, of 
the marketing of all fruits which are now offered for 
sale, transported by rail or handled at water front. 
The Committee on Direction has the power under the 
act to purchase, sell and to exchange, lease and hold 
land, goods, securities and property. The act is to 
remain in force for three years. The progress of the 
organization is likely to be followed with keen interest 
by growers in other parts of Australia and in New 
Zealand, as its primary purpose is the development of 
potential markets both at home and abroad, which 
is felt can only be accomplished by increased quality 
of the products. 


COVER YOUR WANTS EARLY 


We manufacture and 
sell to the largest can- 
ners in the country. 


R. A. WOODS LUMBER CO. 


302 So. Produce Bldg. 
NORFOLK, VA. 


24147 
Phones { (Night) Berkeley 200 


Not made to meet competition 


Made to beat competition 


USERS of MERRELL-SOULE CORN MIXERS 
ATTENTION: 


| have a simple little contrivance to attach to the shaft of your Merrell-Soule Corn Mixers and which will completely remove all 
SILK or pieces of SILK from the corn. You know what that means. 


‘by patent granted. $50.00 per set. If interested in better corn, 


No extra power. Once installed always ready. Fully covered 
write BOX A 1169 care of THE CANNING TRADE. 


TANKS--TOWERS--WATER SYSTEMS 


TANKS TOWERS 
Wood or Metal For 
Any Size, Any Shape, for Tanks 
Blending Pulp Bells 
Storage Mixing Flags 
Washing Pasteurizing Transmission 
Fire Protection Water Supply Radio 
Wood Stave Pip --- Silos 
THE BALTIMORE COOPERAGE COMPANY 
BALTIMORE, MARYLAND 


ANN 
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MADE 


HOUSE 


OF 


“We excel "Our Labels. 
in‘Designs are the Highest Standard 
of for Commercial Value. 


Ask for our Superior Line for your Fancy Grade. 


Stecher Lithographic ©. 
IReochester, 


Va 


HAMACHEK IDEAL VINERS 


is of great importance for a pack- 

er tobe equipped with Hamachek 
Ideal Viners. This enables him to 
get a larger percentage of better 
quality and increases the pack of 
the smaller and higher priced sift- 
ings. It often prevents bunching of 
the crop which might result if the 
packer is obliged to wait until the 
peas are advanced so that a less 
efficient viner can_ satisfactorily 
thresh them. | 


Frank Hamachek 


Manufacturer of Viners, Viner Feeders and Chain Adjusters. 


Kewaunee, Wisconsin 


Machinery Manufacturer Since 1880 


= 
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NEW YORK CANNERS HOLD SPRING MEETING 


HE spring meeting of the Association of New 
York State Canners was held at the Powers 
Hotel, Rochester, on March 27th. Over a hun- 

dred were present, representing 42 active members of 
the Association. 

President J. D. Fuller, of the Fuller Canneries, 
South Dayton, presided, and reports were received 
trom the Committee on Legislation, Agricultural Re- 
lations and Vegetable Standards. The Committee on 
Standards has completed the schedules on peas, corn, 
beans, tomatoes, spinach, pumpkin, squash, beets and 
succotash, and these will be presented to the Asso- 
ciation for adoption at the June meeting in Syracuse. 

Resolutions of sympathy were adopted in memory 
of James H. Taylor, of the Clinton Canning Company, 
and at the time of his death a director of the Asso- 
ciation. Norman J. Griffith, of the Stittville Can- 
ning Company, was elected to succeed Mr. Taylor 
as director. 

A Traffic Committee was appointed consisting 
of R. A. Cobb, Curtice Brothers Company; William 
W. Martin, New York Canners; L. Meulendyke, W. N. 
Clark Company; G. A. Burnham, Edgett-Burnham 
Company, and R. S. Thorne, Geneva Preserving 
Company. 

After a luncheon the meeting resolved itself into 
a cutting demonstration of red sour pitted cherries, 
white corn and yellow corn. Henry §S. Kilian, of Kil- 
ian & Clark; George Zimmer, of Dunne-McCord Com- 
pany, and Howard Lum, of Smithfield’s Pure Food 
Company, acted as judges. 


ITALY TO ENFORCE CAN-MARKING 
REGULATIONS 


TALIAN regulations requiring the name of the 
I contents and the name of the manufacturer to be 

permanently affixed to imported canned goods wil! 
be enforced July 1, 1924, according to advices by Con- 
sul-General Ball Osborne, Genoa, in a report to the 
Department of Commerce. An ordinance was passed 
January 1, 1923, requiring the origin and class of 
goods to be stamped on the tin, soldered on, or af- 
fixed in any other manner so long as they are solid 
and cannot be easily substituted or lost. An ex- 
tended period was allowed, however, for importers 
and others interested to conform to the new regu- 
lations and this period lapses June 30, 1924. 


OFFERS GOOD MARKET FOR FRUITS 


ANCHESTER, ENGLAND, is becoming a more 
M important distributing center in the British 
Isles for American food products, especially 
fruits, canned and dried foods, and as such it offers 
greater facilities for the marketing cf these products 
than, any other British town except London, says 
Consul Ross E. Holaday, Manchester, in a report to 
the Department of Commerce. By means of the direct 
and regular steamer service from the principal ports 
of the United States and the Manchester ship canal, 
exporters in this country are able to bring their prod- 
ucts within reach of the industrial and food-consum- 
ing population of over 2,500,000. Many canned fruit 
brokers in Manchester have already established con- 
nections with exporters in the United States. 

The use of oranges, apples, and other varieties of 
fruits have been extensively urged in propaganda cam- 
paigns during recent months by numerous associa- 
tions in that district, according to Vice-Consul Charles 
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W. Lewis, Jr. It is felt that there is a good opening 
in Manchester for grapefruit exporters. American 


‘varieties are not on the market, the principal sources 


of supply being South America, Jamaica and Porto 
Rico. The sale of grapefruit is not being pushed, how- 
ever, by the associations, who are endeavoring to in- 
crease the consumption of other varieties of fruit. 
Although the trade at present in grapefruit is not 
large, the qualities of the fruit are appreciated by 
those to whom it has been introduced, and dealers 
are of the opinion that the market places a favorable 
outlook for increased sales in the future. 


CANNED FOODS BOON TO AMERICAN HOUSE- 
WIFE ALSO 


HE Senegalese housewife is finding: canned 

foods just as wholesome, healthful and con- 

venient as is the American housewife, accord- 
ing to statistics just received by the Department of 
Commerce from Consul jWilliam J. Yerby, Dakar. 
Meats and sardines are apparently the favorite canned 
foods of Senegal’s table, 73,861 pounds of meat and 
85,069 pounds of sardines being imported last year. 
The total imports cf preserved meats and fish into 
French West Africa amounted to 266,000 pounds 
last year. 


IMPROVEMENT OF CANNING CROPS BY 
BREEDING. 


Summary of the Lecture by F. P. Bussell, Before the 
New York School for Canners’ Field Men. 


IS subject was “The Improvement of Canning 
Crops by Breeding.” He took as ‘type crops 
sweet corn and garden beans. He mentioned 
heritable variations as the starting point where selec- 
tion only was used. This method might be effective 
where, for example, an early or late type of sweet corn 
was to be obtained from a variety which exhibited con- 
siderable variability in the matter of time of maturity. 


He instanced also the value of the straight selection 


method in the case of cabbage in Wisconsin. In that 
state a strain resistant to yellows was obtained by 
using seed from selected resistant plants, thereby sav- 
ing the cabbage growing industry in Wisconsin. 

He then discussed the role of hubridization in pro- 
ducing a superior strain of sweet corn where a partic- 
ular type was desired. By reference to work done at 
the Nebraska Station he showed how strains might be 
crossed which differed materially in certain physical 
characteristics and in time of blooming be fixed for 
certain desired characters. Applying this to sweet corn, 
he showed how a particular quality belonging to an 
early variety might be combined with a later and larger 
growing type of stalk and ear. In all the discussion 
he used practical illustrations of actual breeding pro- 
cesses which were applicable to breeding work with 
the crop in question. 

In the case of garden beans, he instanced the use 
of hybridization in securing strains of garden beans 
resistant to anthracnose. This disease is often very 
severe, sometimes causing practical ruin to the crop. 
All the ordinary varieties of garden beans are suscep- 
tible to the disease. By crossing German Black Wax 


with the Wells’ Red Kidney (the latter a field bean) 
Dr. Emerson has secured six strinless garden types 
which have the cutinary qualities of the Black Wax, 
combined with resistance to both strains of the an- 
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the Exhaust Problem 


(Built in Twelve Sizes) 


The New Peerless Exhauster 


Peerless Exhausters are designed and built to utilize 
every heat unit in the steam with equal distribution to 
all cans. Five minutes after starting the unit reaches 
the high temperature of 211° and holds it steadily. 


Transfer Plates are Smooth and Beveled 


No jams or spills in the Peerless! How could they 
occur with these smooth rings? No seams or ribs to 
catch the cans—absolutely nothing but the metal rings. 
The cans transfer by friction. 


Steam Lines Work with Transfer Plates 


These circular pipes shoot steam directly to both sides 
of the can, thus insuring ample heat with minimum 
steam consumption. The steam lines act in conjunction 
with the transfer plates to guide the cans through the 
exhauster. You can change sizes in two minutes. 


This Mechanism Drives the Machine 


There’s nothing here to give trouble. It’s absolutely 
fool-proof. There is not a single adjustment on the 
Peerless and the illustration shows why adjustments are 
not needed. All gears are machined to gauge and then 
mounted on the center column. 


The Peerless Duplex Exhauster 


Solves the problem of long exhausts so that products 
which are very slow to absorb heat will be really hot 
when discharged. This type of exhauster thoroughly 
heats enough cans per minute to keep a line really busy. 
If even greater capacity is desired the Peerless Exhauster 
built in Triplex will meet the most extreme requirements. 


Peerless Exhauster 


Huskers Corn Washers Mixer-Silkers Syrupers and Briners Rotary Exhausters Tomato 


FACTORIES: 
Sprague-Sells Corporation Sprague-Sells Corporation 
General Sales Office : Peerless Husker Co., Inc. Successor to 
500 N. Dearborn Street. Chicago, Ill. Buffalo, N. Y. Sprague Cang. Machinery Co. 


Hoopeston, Ill. 
Sales Agents for Pacific Coast : Smith Manufacturing Co. San Jose, Cal 


= 
25 
> 
= 
a 


thracnose fungus. These strains also have the fur- 
ther merit of coming at different seasons, and some 
are green and some yellow podded. The actual pro- 
duction of these new disease resistant strains is a piece 
of work which is likely to be of great importance to 
truck and market gardeners as well as the home grower 
of garden beans. 

After showing how this work had been accom- 
plished by breeding, and also showing actual speci- 
mens of the product (seventh generation of the orig- 
inal cross), he discussed the work now under way at 
the New York State College in using some of this ma- 
terial in crosses with the Refugee and the Refugee 
Wax types. The Refugee is the canner’s bean par 
excellence, but it is far from being ideal from the 
standpoint of table quality, and it is not disease re- 
sistant. By crossing this bean on some of the new 
stringless types which carry resistance, it seems that 
within a few years a resistant stringless Refugee shall 
be forthcoming. This is prophecy, but there is noth- 
ing to indicate that success may not attend the ef- 
fort, he said. 

In summarizing the talk he mentioned that the 
methods outlined have application to practically all 
of the crops propagated by seed. A number of ques- 
tions were asked as the talk proceeded. No attempt 
was made to cover other crops, as time did not per- 
mit; ‘neveittheless, he atempted to show that im- 
provement by breeding is an orderly, definite pro- 
cess. That having determined the end desired, an 
analysis of the material would show what method 
was applicable, and that from that point the proce- 
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dure should be clear cut and definite. 


He indicated 
that problems as related to plants, and that with 
basic canners’ crops more attention could profitably 
be given to careful and painstaking breeding work. 


Louis Latzer, Pet Milk Head Dies Suddenly. 


OUIS LATZER, originator of unsweetened milk, 
L and president of the Pet Milk Company, died 
suddenly Thursday morning, March 27th, at 9 
o’clock, of heart failure, which came without any 
previous warning whatever. He had been in the best 
of health, and though 75 years of age was very active 
in the conduct of the business. 


He had been given some warm water to drink 
by Mrs. Latzer, and, being of a genial disposition, this 
led him to remark: “Mamma, this reminds me of the 
story’ —and then he died. Wednesday he was in the 
St. Louis headquarters office, apparently in fine physi- 
cal condition. He had been much pleased over ob- 
taining control of the Wildi stock and thus bringing 
about settlement of that controversy. 


He made his home in Highland, Ill., where the 
Helvetia Milk Condensing Company was originally 
started in a small way and where one of its many 
plants is located. His death is a blow to his asso- 
ciates, many of whom have been with the company for 
many years. 


The deceased leaves a widow, four daughters, 
cne of whom is the wife of M. C. Gamble, in charge 
of the St. Louis sales division, and two sons, Robert 


success. 


What would it mean to you to havea 
catsup filler in your plant next season 
that fills without slop or waste and will 
not fill broken bottles? No other catsup 
filler operates on this principle. 


Nothing to take apart when cleaning at 
the end of the day’s run. Minimum 
amount of metal contact. No perceptible 
loss of temperature when filling. 


These are just a few of the important, 
time, labor and product saving features of 
this machine. 


Can you afford to overlook them? A 
number of catsup bottlers have already 
decided they can not, and will install this 
machine this season. 


The Karl Kiefer Machine Co. 


Cincinnati, Ohio. 


The New Kiefer 
CATSUP FILLER 


This machine is a tested, tried and proven 
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Nested Sample Grader— 


Feeling the need of a “Sampling” Grader that was at once ac- 
curate, sturdy, of sufficient capacity, and compact, we developed the 
Nested Sampling Grader. 


It has a frame of angle and channel iron which makes it as sturdy 
as possible to be built. Its hopper will hold over 30 Ibs. of peas, 
making it possible for one man to grade, weigh and keep the records; 
for after putting the 25 lbs. of sample peas into the feed hopper, he 
can forget them until he weighs the various sizes. 

It has four sieves, making 5 sizes. These sieves are fastened on- 
to the same cast iron spider. This spider has teeth cut on the peri- 
phery, which along with cut mitre gears and chain, make a positive 
drive. 


Its feeder is new and novel, having a rotory with buckets about 
its circumference. These pcckets pick up the peas from the hopper 
and deliver them to the inner sieve. Thus, no matter whether the be- 


ginning or the end of the run, the feed is uniform. 
For the canner who wants individual motor drive we can attach 


4H. P. Motor. 


Manufactured and Sold by 


Sinclair-Scott Company 
Baltimore, Maryland. 


Makers of Nested Pea Graders, Colossus Pea Grader, and Other Canning Machinery. 


CAMERON HAND OPERATED MACHINES 


This double-seamer attaches bottoms to can bodies and covers to filled cans. The 
Compound Applier spreads the rubber cement on the edges of the can ends. These 
machines are suitable for cans from 2" to 6" in diameter and up to 9" high. 

CAMERON CAN MACHINERY CO. 240 N. Ashland St., Chicago, U.S. A. 
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L. and John A., both of whom are active in the Pet 
business. The other daughters are Miss Alice, Miss 
Lenore and Mrs. Jennie M. Kaeser. 

Mr. Latzer was born on a farm in Illinois and 
when grown became a farmer on 80 acres, later in- 
creasing his land holdings, and became a very success- 
ful farmer. In 1885 he assisted in the formation of 
the then Helvetia Milk Condensing Company and be- 
came its president three years later. The company 
had a hard struggle at first to introduce canned milk. 


N. C. A. SECTIONS TO MEET WITH WESTERN’ 
CANNERS AT CHICAGO 


N connection with the spring meeting of the 
Western Canners Association there will be im- 
portant meetings of several of the sections of the 

National Canners Association. Those scheduled to 
date are the Ketchup Section, Tuesday morning, April 
22, Wade L. Street chairman; the Pea Section, Tues- 
day afternoon, April 22, F. A. Stare chairman, and the 
Corn Section, Wednesday morning, April 23, E. B. 
Cosgrove, chairman. All sections will take place at 
the Hotel Sherman. 

Of interest to members in connection with the 
Western Canners meeting will be the fact that Presi- 
dent Clark will address the general session on Wednes- 
day afternoon. 


TRADE-MARKS DEPARTMENTS. 


Conducted by National Trade-Mark Company, 
Washington, D. C. 


The following are trade-mark applications pertinent to our field 
pending in the United States Patent Office which have been passed for 
publication and are in line for early registration unless opposition is 
filed promptly. For further information address National Trade-Mark 
Company, Barrister Building, Washington, D. C., trade-mark spe- 
cialists. 

As an additional service feature to its readers, this journal gladly 
offers to them an advance search free of_charge on any mark they 
may contemplate adopting or registering. You may communicate with 
the Editor of this department, or send your inquiry direct to the Na- 
tional  amealiemaies Company, stating that you are a reader of his 
journal. 


N. P. C.—No. 181851. Nielsen Packing Co., San Francisco, 
For canned fruits and vegetables. 
Goretia—No. 181850. Nielsen Packing Co., San Francisco, 
For canned fruits and vegetables. 
Phez—No. 184677. Northwest Fruit Products Co., Salem, 
Oreg. For canned fruits. 
Pride of the West—No. 189294. 
Everett, Wash. For canned salmon. 


Cal. 
Cal. 


American Packing Co., 


50 Years ot Service to Canners. 


Thos. J. Meehan & Co. 


( Thos. L. North ) 
4 E. Redwood Street, Baltimore, Md. 
BROKERS and COMMISSION MERCHANTS 


Canners’ Accounts Solicited for Tip-Top Buyers. 
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_ C. W. M. C—No. 189701, E. A. Archibald, Jr., San Fran- 
cisco, Cal. For canned fruits and vegetables and dried fruits. 
_. Sea Garden—No. 189452. Davenport-Brooks Corp., Fernan- 
dina, Fla. For canned shrimp. 
_Akrs Run—No. 172851. United Wholesale Grocery Co., 
Philadelphia, Pa. For candy, canned tomatoes, canned corn, 
canned peas, canned string beans, etc. 


4 in 1—No. 184631. Barron-Gray Packing Co., San Jose, 
Cal. For canned fruits and vegetables. 


Trupak—No. 187676. Haas Bros., San Francisco, Cal. For 
canned fruits and vegetables. 

“Wemadit”—No. 182854. Wemadit. Specialty Kitchen, Pleas- 
antville, N. J. For fruits, jams, jellies, marmalades, etc. 

Overland—No. 181042. §. S. Pierce Co., Boston, Mass. For 
marmalade, fruits in sirup in cans and jars, and jams, and jelly. 

_ Traymore—No. 173955. Central Wholesale Grocers, Inc., 
Chicago, Ill, For canned vegetables and canned fish. 

Portage—No. 186669. Portage Wholesale Grocery Co., Port- 
age, Wis. For coffee, tea, fruit and canned vegetables. 

Eagle Brand—No. 154558. Gebhardt Chili Powder Co., San 
Antonio, Texas. For canned chili meat. . 

Armistice—No, 179245. The Universal Importing Co., Mont-. 
real, Quebec, Canada. For canned fish, sardines and kipper 
snacks. 

Elm Park—No. 185636. 
Worcester, Mass. 
beef, etc. 

Silver Fox—No. 189104. Fox Valley Canning Co., Horton- 
ville, Wis. For canned peas, canned beans, canned kraut. 

Aunty’s—No. 189081. Washington County Co., Boston, Mass. 
For fresh and canned blueberries. 

Unxld—No. 182569. The Davis-Mason-England Co., Jack- 
son, Mich. For coffee, olives, canned tomatoes, fruit preserves, 
ete. 

Vanity Maid—No., 173408. 
Danville, Ill. For canned fruit. 


Barco—No. 169648. B. A. Railton Co., Chicago, Ill. For 
canned vegetables, canned fruits, canned fish, cereals, flour, bis- 
cuits, cookies and crackers. 


Companion—No. 169921. Oakford & Fahnestock, Peoria, Ill. 
For canned fruits, canned vegetables, canned grain, berries, fish 
meat and olive oil. 


Sainte Claire—No, 187520. Hunt Bros. Packing Co., San 
Francisco, Cal. For canned fruits. 


Sunset—No. 187464. Hunt Bros, Packing Co., San Fran- 
cisco, Cal. For canned fruits. - 


Klutoma—No. 190346. Klute-Fleming Packing Co., San 
Francisco, Cal. For canned vegetables. 


Queen Anne—No. 190641. The Great Atlantic and Pacific 
Tea Co., Jersey City, N. J. For canned sardines. 


Premo—No. 186510. Hunt Bros. Packing Co., San Francisco, 
For canned fruits, dried fruits and canned fish. 


Naval—No. 171861. Fred B. Neuhoff, Los Angeles, Cal. For 
canned sardines. 


United Wholesale Grocery Co., 
For canned fruits, canned vegetables, dried 


Danville Wholesale Grocery Co., 


Cal. 


Beatty-Archer Company, Inc. 


CANNED FOOD BROKERS | 
Houston % Texas. 
Wire us your offerings. 


SLAYSMAN & 


Automatic Can Making Machinery 
BAL.TIMORE, MD. 


COMPANY 


April 7, 1924. THE CANNING TRADE 


PICKUP 


For Use In KNAPP Or BURT Labeling Machines. 


for spot labeling. 


Dewey & Almy Chemical Co., : Cambridge, Mass. 


LIGHTNING Box SEALE 


Patented Nov. 5, 1918 


C-8-UNIT $210 —c-4-uNnIT $115 


Above Prices are Freight Prepaid to Destination. 


Most Efficient, Simple and Economical machine for sealing Corrugated and Solid 
Fibre Shipping Containers. Adjustable to a wide range af sizes. Descriptive matter 


on request. 
i McSTAY MACHINE CO., Manufacturers 
Capacity, per hour 515 Van Nuys Building, Los Angeles 


- 
| 
| : 
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THE CANNING TRADE 


April 7, 1924. 


Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale—Machinery 


FOR SALE—2 ‘“‘Colossus’’ Graders, located in Wis- 
consin. In perfect condition. 
Address Box A—1154 care of The Canning Trade. 


FOR SALE—Make your own electricity by steam 
power and operate your lights and electric motors. At 
sacrifice--must be moved immediately: Steam Engine 
Electric Generating Sets of 40, 35, 15, 10, 74 and 4 kilowatt 
capacity; anyone who has steam can make electricty by 
these sets. Also have several Electric Motors available. 
Standard Electric Machinery Co., 7 E. Hill St., Baltimore, 
Md. 


FOR SALE— 


1 Sprague Rotary Pea Filler equipped for No. 1 cans. 
1 No. 4. Monitor String Bean Grader. 

2 sets Sprague-Lowe Flash Coils. 

6 Triumph Apple Parers. 

3 Schmit Pea Harvesters and supply of repair parts. 
Fremont Canning Co., Fremont, Mich. 


FOR SALE—LOCOMOTIVE TYPE BOILERS. 

1—60 H. P. ASME 125 pounds. 

1—8) H. P Standard construction 100 pounds. 

10—80 H. P. On wheels, new, ASME 125 pounds. 

1—90 H. P. ASME 150 pounds. 

1—100 H P. Standeard construction 100 pounds. 

_ ERIE ECONOMIC TYPE. 

1—60 H P. Standard construction 100 pounds. 

1—90 H P. Standard construction 100 pounds. 

2—125 H. P. ASME 125 pounds. 

UPRIGHT BOILERS IN ALMOST EVERY SIZE FROM 

4 to 1009 H. P. NEW AND USED. 

Louis A. Tarr, Inc., N, W. Cor. Sharp & Conway Sts., Baltimore, 

Md. 


FOR SALE— 
1 Sprague No. 5 Corn Cutter $200.00 
1 Sprague Model M Corn Cutter 75.00 


1 No. 10 Hansen Pea Filler, in good condition. 
Address The KrierPreserving Co., Belgium, Wis. 


FOR SALE—2 Peerless Huskers, Model F, $200.01 each 


1Peerless Corn Washer, Model CW, 300.00 
' 1 Sprague Corn Cutter No. 5, right hand, 200.00 

1 Sprague Corn Cutter, No.5, left hand, 200.00 

2 Sprague Corn Cutters, ModelhM, left 
hand, 109.00 each 

1 Sprague Corn Cutter, Model M, left 
hand, 100.00 
1;Double Set Corn Mixers 100.00 


Extra knives, handles. etc. 


Also 159 bushels Rice’s 330 Seed, Peas, 
1923 crop 


Niagara County Preserving Corp., Wilson, N. Y. 


FOR SALF--The Wright Hand Pack Filler for No. 
10s exclusively. For Tomatoes, Spinach, Kraut, String 
Beans, Rhubarb, Cherries and other Fruits. Catalogue on 
request. Manufactured by Frank M. Wright, 512 2nd. 
Ave., Olean, N. Y. 


| 


FOR SALE—BOX NAILING MACHINES. 


5 track Morgan, belt driven, stationary type. 

6 track Morgan, belt driven, stationary type. 

7 track Morgan motor driven, protable, with side arm. 

6 track Doig, belt driven, stationary type. 

7 track Doing, motor driven, stationary, with side arms 

8 track Doig, belt driven. stationary type. 

9 track Doig, belt driven, stationary type. 

9 track Morgan, belt driven, stationary, with or without side 
arm. 

9 track Morgan, motor drive, no motor, with or without 
side arm. 

1 10 track Morgan with 2 ‘five-track side arms, belt or motor 
driven. no motor. stationary type. 

Also Box, Vencer, Crate and Woodworking Machinery of all kinds. 

State your wants. 

We also buy this class of Machinery. What have you for sale? 


Chas. N. Braun Machinery Co , Fort Wayne, Indiana. 


FOR SALE—2 Morrall Double Huskers 
3 Morral Corn Cutters 
2 Retorts, 40 x 72 © 
25 Process Crates. 15 in det p 
2 Sprague Can Wishers 
1 McStay 4 Station Bex Sea'er 
2 Automatic Hand ycap Bottle Cappeis 
2 Hand operated Bottle Cappers 
1 Straight Exhaust Box. 33 ft long. 
1 Straight Tomato Packing Table or Belt, 33 ft long 1C0 ft. 
Gravity Roller Conveyor with curve 
12 Individual seed sorting tables or belts. 
2 Sprague 2 inoh Piston Pulp or Pumpkin Pumps. 
The W. C. Pressing Company, Norwalk, Obio 


_ 


FOR SALE— 


Three Meade Vacuum No. 10 can testers. 
Twelve Zastrow crates 274’ diameter 20”’’ 
single bale with covers. 


Hooper 17’’ x 27’’ two color printing press. 
All in good condition. 


Address Box A-1172 care of The Canning Trade. 


FOR SALE— 


1 Anderson- Barngrover Continuous Agitating Cooker, 600 
No. 1 size. 
1 Haller 6 Tube Pulp Filler. 
larger — Model O. 
1 Howe 5 T: n Wagon Scale 
1 Buffalo 5 Ton Wagon Scale. 
1 Moline 5 Ton Pitless Scale. 
1 Marsh 5’’ x 3’’ x 6’’ Steam Pump. 
1 National 4” x 246” x 5’’ Steam Pump. 
1 Kern Finisher ers 
1 250 Gal. Copper Jacket Kettle 
1 144” Morris Vertical Circulating Pump. 
Acme Preserve Co-, Adrian, Mich. 


deep 


No. 10 cans, 134’? opening or 


FOR SALE—- 
1 Single Ayars Tomato Filler for No. 2 cans 
1 Sing'e Ayars Tomato Filler for No. 3 cans 
1 Double Ayars Rotary Measure Tomato Filler for No. 3 cans. 
All in good condition. 
Address Box A-1177 care of The Canning Trade. 


FOR SALE—One No. 2 Huntley Pea Cleaner in good 
condition. 


Address Box A-1179 care of The Canning Trade. 


April 7, 1924. 


FOR SALE— 


Two 4 screen Sinclair-Scott ‘‘Colossus’’ Pea Graders 

One ‘‘Elgin’’? Plunger Type Filler 

One 1 disc Variable Speed 

One Karl Kiefer Cider & Vinegar Filter 

One ‘‘Zastrow’’ Pineapple Slicer and sizing Machine 

One ‘‘Delphi’’ Steam Circle Hoist 

One 4’ dia. x 60’? deep Closed Retort 

One 18 ft. Straight Line Exhaust Box 

One ‘‘Monitor’’ Shaker String Bean Filler 

One 6 pocket M &S Filler 

One 6 pocket M & S Corn Cooker Filler 

One ‘‘Monitor’’ Bean Cutter 

One ‘‘Monitor’’ 16 ft. Pea Blancher 

One No. 39 Ferrell Cleaner 

One Double ‘‘Morrall’’ Corn Husker 

One Pod Pea Huller, Sinclair-Scott 

Several Hundred feet, ball bearing roller conveyer 
Allof abovein A 1 condition. Write or wire for prices. 

Address Canning Machinery Exchange, 409 Marine Bank Bldg., 

Baltimore, Md. 


For Sale—Seed 


FOR SALE—We have a small surplus of Large Late Crosby. 
Improved Hickok Sweet Corn all grown here by ourselves for seed 
purposes, from selected stock seed which was carefully tested for dis- 
ease and vitality by the rag doll testing system which eliminatcs 
disease und unferitle barren stalks. We have been growing and im- 
proving this corn for a number of years under the above system. 
‘This work has been done by our Mr. Skinner with the assistance of 
Dr. Woodbury and the Department of Agriculture. We are offering 
this and will be pleased to receive your inquiry. 


W. R. Roach & Company, Grand Rapids, Michigan 


FOR SALE—200 Bushels Alaska Seed Peas, Claark 1923 
growing. 
50 Bushels Henderson’s Bush Lima Beans, 
Ferry’s 1923 growing. 
Torsch-Summers Co., Baltimore, Md. 
FOR SALE—20 bushels 1923 Crop Stringless Refugee 
Green Pod Bean Seed grown by John H. Allan Seed Co. 
Greenabaum Bros., Inc. 
Seaford, Delaware. 


FOR SALE—25 bushels Clarks Howling Mob Sweet 
Corn Seed. 


Windholz Canneries, Inc., 124 W. Onondaga St., 
Syracuse, N. Y. 


FOR SALE—34 bushels Stowell Evergreen Sweet Corn 
Seed at 10¢ per lb. F.O.B. Factory. Sample sent on re- 
quest. 


Aspers Fruit Products Co., Aspers, Pa. 


Seed—Wanted 


WANTED—Twenty five hundred pounds Narrow Grain 
Evergreen Seed Corn. 


Address Box A-1164 care of The Canning Trade. 


Machinery— Wanted 


WAN TED—IM onitor or Sprague Tomato Sca_ 1d 
Jeffry or Link-Belt Peeling Tab 
1 No. 10 Continuous Cooker 
5 40x 72 Closed Retorts 
1 Urschel Gooseberry Snipper 


Address Box A—1156 care of The Canning Trade. 
WANTED—Haller 18 tube rotary filler, must be in 
good condition and cheap. 
Address Box A-1174 care of The Canning Trade. 


THE CANNING TRADE 


WANTED—A Bliss No. 22N Bodymaker, with auto- 
matic body feed, notching attachment, and side seam sold- 
ering attachment. Must be in good condition. Write full 
details stating size equipment available and price. 

Address Box A-1176 care of The Canning Trade. 


WANTED—Morgan or Doig Box Nailing Machines, 
Box Board Printer, Corrugated Fastener Driver, Pony 
Planer, Tilting Table Saw Bench, and other Box Machinery. 

Address Box A-1162 care of The Canning Trade. 


WANTED FOR CASH IN FIRST CLASS CONDITION— 

One used Monitor Pea Cleaner 

One used Monitor Pea Blancher 

One used No. 6 Monitor Pea Grader 

One used No. 10 Continuous Cooker 

One used No 1 2 aud 3 Continuous Cooker 
The ahove equipment is wanted at once for cash; prompt corres- 
pondence solicited. 


Address: J. 8. Gourley, 692 Cumberland St., Baltimore, Md. 


For Sale — Factories 


FOR SALE—Canning Factory in heart of Jersey fruit 
belt, fully equipped for the packing of cold process fruits 
canned fruits and tomato soup. Good local labor. Es- 
tablished business, sales force and experienced packer in- 
cluded with factory if desired. Will sell the above outright 
or consolidate with reliable party. Attractive price for 
quick sale. Replies confidential. 

Address Box A-1175 care of The Canning Trade. 


FOR SALE—If you are interested in buying a Canning 
Plant in the heart of the Tri-State territory to can fruits and 
vegetables in large volume, with all modern equipment, 
fine transportation facilities, large acreage obtainable, and 
reasonable terms, address: 

Box A-1140 in care of The Canning Trade. 


EMPLOYMENT EXCHANGE 


HELP WANTED. 


WANTED—Superintendent processor, capable of handling Fruits 
and Vegetables, Preserves, etc., in far Western Canada. Reply with 
references in first letter to, 

The Kootenay-Columbia Preserving Works, 
Grand Forks, B. C., Canada. 


WANTED—First Class Superintendent to take charge Pea canning 
factory in Wisconsin. Must possess necessary experienc and quali- 
fications as first class Packer of Wisconsin Fancy Peas. Steady posi- 
tion and good opportunity for right man. Reply stating experience, 
age salary. 


Address Box B-1170 care of The Canning Trade. 


WANTED—Corn packer for Indiana factory. Experienced in 
packing only high class Faney Corn. Splendid opportunity for right 
kind of man. Reply stating experience, salary, age. 

Address Box B-1171 care of The Canning Trade. 


WANTED—Here is your chance to secure the services of a 
Superintendent Processor for your season’ s pack with 30 years 
practical ex;erience on strictly quality packed goods. Such as 
Golden Bantam, Crosby or any other kind of Corn, String Beans, 
Lima Beans Tomatoes, Peaches. Pears 'lums, Kidney Beans. In 
fact any and all lines of Fruit and Vegetables. I am now employed 
until July 1st, 1924. This is my third season for packing Peas for 
the firm Iam now with but as Pea season closes about June 24th 
here. will be open for position July. If interested write me as I am 
going to close with first fair proposition. 

Address Box B-1178 care of The Canning Trade. 
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WANTED—A good experienced man who understands fully the 
packing of Kraut and other vegetables. Also give reference, ex- 
perience and salary expected. 

Apply at once Sea Food Company, Biloxi, Miss. 


Situations Wanted 


I am open for a position as Processor. Am thoroughly familiar 
with packing Fruits. Tomatoes and manufacturing Catsup, Jams, 
Preserves, Jellies, etc. 25 yearsexperience. Best references. 

Address Box B-1168 care of The Canning Trade. 


WANTED —Now open for position as Superintendent « f canning 
plant; 14 years experience with Peas, String Beans and Tomatoes. 
Thirty five years old and married. Can furnish complete references. 
Address Box B-1161 care of The Canning Trade. 


WANTED—Position on Garden Farm. Life Experience. 
Market and canning crops, irrigation and under glass. Where good 
management and Scientific methods are used, no proposition too 
large to handle. For further particulars, 

Address Box B-1163 care of The Canning Tiade. 


WANTED—By one of the largest can manufacturers, 
man thoroughly capable of repairing and adjusting Max 
Ams can closing machines. Permanent position. Apply 
with reference. 

Address Box B-1173 care of The Canning Trade. 


A SALESMANAGER with experience and ability to develop a 
larger market at better prices for a line of carefully packed goods, is 
open for position. Would like to communicate with a progressive 
house, anxious to sell its goods in a modern way. 

Address Box B-1165 care of The Canning Trade. 


WANTED—Position as Superintendent Processor by packer of 
fine quality of Fruits and Vegetables. Can install and operate all 
kinds of canning machinery’ 

Address Box B-1166 care of The Canning Trade. 


of the 
CANNERS 
now use 


The Kern Finisher 


Service and Economy are the Reason 


Copper Steam Jacket Kettles 
Kern Lightening Finisher 
Indiana Pulper 
Indiana Chili Sauce Machine 


KOOK MORE KOILS 


THE CANNING TRADE 


April 7, 1924. 


——CAN PRICES 


A reference book for every buyer, broker, 
salesman or distributor of Canned Foods 


-™ you acopy? A letter addressed to 
Room 1358, 120 Broadway, New York 
City, will bring one to you promptly. 


American Can Company 


1009 


Continental Can Company, Inc. 


will quote prices on Cans upon 


application. 


130 E. Georgia St., 


INDIANAPOLIS, IND. 
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Of 
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THE CANNING TRADE 


CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. b. 
Baltimore (unless otherwise noted) and subject to the customary discount for cash. 


****Many canners get 


higher prices for their goods; some few may take less for a personal reason, but these prices represent the 


general market at this date. 


Baltimore figures corrected by these Brokers: 


(*) Iloward E. Jones & Co. 
ned Vegetables 
ASPARAGUS*— (California) 


White Mammoth, N 
Mammoth, Pecied, Ni 
Green Mammoth, No. 2 
White, Large, No. 2%.... 
White, Large, Peeled, No. 2 


ig out 


Green, Large, No. 2%..... 3.70 

» No. 
3.40 
Tips, White, Square, No. 
Tips, Round, 2 

reen, Square, 
Green, Round, = 
BAKED BEANSt 
N 
1.40 1.45 
In Sauce, No. 1.50 1.55 
BEANSt ° 
Standard Cut white. No. 
Stringless, Standard, No. 2....... 1.25 .... 
White Wax, Standard, 44.00 
White Wax, ne 10.. 41.00 
Li 
BEETSt 
Small, Whole, No. 
1.20 1.10 
Std. Evergreen, No, 2, f.o.b. Balto. 1. . 
Std. Evergreen, No, 2, f.o.b. Co.... +2 
Std. Shoepeg, No. 2, f.o.b. Co...... 120 1'20 
Std Shoepeg, No. 2. 7 Balto. 1°40 1°25 
Ex. Std, Shoepeg, No. 2, f.o.b. Co. 150 1.40 
Fancy Shoepeg, f. 0. b. factory. os it 
Std. Crushed, No. 2° Baltimore. ... 1.00 
Crushed, No. 2, Bal. 1.05 
Extra, No. 2, f.o.b. Gounty........ 1.25 
Extra Stan Western, No 
Standard Western, No. 
HOMINY+ 
Standard, Split, No. 10.........+6. % 
MIXED VEGETABLES FOR SOUP? 
12 Kinds, No. 
12 Kinds, No. 
OKRA AND TOMATOES{ 
Standard, Me. Out u 
— 
factory...... Out 
a factory. 1-75 
b. tactory...... 
No, 8 Sieve, % f.0. 130 
No. 5 Sieve, ts, f. o. b. Balto... Out Out 
E. J. Standards, 1’s, No. 4 Sieve.... Out Out 
E. J. Sifted, 1’8, No. 8 Sieve........ -90 Out 
E. J. Ex. Sifted, 1’s, No. 2 Sieve.... 1.20 Out 
15 1.20 
Standard, 8, factory....... 1. 
Standard, No. 3.75 4.40 

SPIN ACHt 
Standard. No. 8........-... 


(¢) Thos. J. Meehan & Co. 


(+) Jos. Zoller & Co., Inc. (§) A. E. Kidwell & Co. 


New York prices corrected by our special Correspondent. 


CANNED VEGETABLE PRICES—Continued 


Standard, No 4:75 5.00 
California No, 6.98 
TF. O. B. 
SUCCOTASHt{ 
Balto. N.Y. 
Green Beans, Green Limas...... 1.60 1.60 
With Dry 240 Out 
SWEET POTATOES{ 
F. 0. County 
Standard, f. o. b. county... 1.10 
Standard, Ni Baltimore... Out 1.40 
Standard, No. £.0.b, County..... 1.50 1.30 
Standard, No. 10, f.0.b. Gounty.... 4.50 4.35 
TOMATOES{ 
Fancy, No. 10, f.0.b. Baltimore.... Out Out 
Jersey, No. 10, f.o.b. Factory...... ---. Out 
Standard, No. 10, f.o.b, Baltimore.. 5-00 6.15 
Standard, No. 10, f°. County.... 4.75 5. 
Sanitary 8s, 5% in 
Jersey, No, 38, Lob, County...... Out Out 
Ex, Standard N f.0.b. Balto 
Standard, No, o.b. Baltimore. . 1.40 1.50 
Standard, f.o.b. County... 1.37% 1.50 
Seconds, No. ‘fob. 
Standard 2s, Pod Baltimore...... -97% 1.05 
Standard, No. 2, f.o.b, County.... -95 1.00 
Seconds, No. 2, Bal 
Standard 9s, f.o.b. Baltimore...... Out. Out 
tandard f.o.b, Baltimore..... .62% .70 
Standard 1s, f.o.b. County......... 62% .70 
TOMATO PULPt 
Standard, No. 
Canned Fruits 
APPLES* 
New York, No. 4.5 
Maryland, No. o>. Baltimore. . a Out 
Pennsylvania, Ne. 0, f.o.b. Balto. .3.2 Out 
Maryland, No. 10, po Balto..... $35 4.50 
APRICOTSS§ 
California Choice, No, 2%........ 2.75 2.25 
BLACKBERRIES3 
Standard, No. 2, 1.75 
Standard, No. 2, in Syrup “sce odes 
Maine, No. 10.. 9.00 9.25 
CHERRIESS 
Standard, Red, Water, No. 2... .-. 
Extra Preserved, No 2............ 2.00 Out 
Sour Pitted Red 10s, 
Standard 2l4s .......... 8.86 
GOOSEBERRIESs 
Mandard, NO. 850 875 
PEACHES* 
California No. 3 % C.. 2.40 2.25 
‘California » No. 8% 2.00 =1.90 
PEACHES} 
Extra Sliced 1.40 1.50 
Standard White, No. 2....... Out Out 
Standard Yellow, No. « coco 
Seconds, White, No. 2... Out 1.10 
Seconds, Yellow, No. 2... 91.15 
Standards, White. No. 8........... 1.75 2.00 
Standards, Yellow, No 8.......... 1-75 9%2.85 
Extra Standard White, No. 8...... 2.00 92.25 
Extra Standard Yellow, No. 8..... 2:00 42.20 
Selected Yellow, No. 8.........0.2+ 2-25 2.50 
Sevonds, White, No. 8............. _1.60 
Seconds, Yellow, No. 8............ 1-70 1.70 
Piles, Posted, We. Out 
Pies. Unpeeled, No. 2.75 Res 
Pies. Peeled. No. 6.25 7490 


CANN FRUITS—Continued 
PEARSt 


Balto. N.Y. 
tandards, No 2, in Water........ «sss 
metre Standards, No. 2, in Syrup.. 1.00 41.15 
Seconds, No. 8, in W: + see 
Standards, No. 8. -- 1.00 41.20 
Standards, No. 3, in Syrup.. 1.50 1.60 
Extra Standards, No. 8, in Syrap.. 1.60 1.70 
PLE* 
Bahama Sliced, Extra, No. 2....... Out Out 
ahama Grated, Extra, No, 2...... ..... Out 
Bahama Sliced, Ex. Std., No. 2.... Out Out 
Bahama Grated, Ex. Std, No.2.... ..-. Out 
Hawaii Sliced, Extra, No. Sic«... S10 £40 
Hawaii Sliced. Standard, No. 2 2.90 3.10 
Hawaii Sliced, Extra, No. 
Hawaii Sliced, Standard, No. 2.... 2.70 2.70 
Hawaii Grated, Extra, No. 2....... Out Out 
Hawaii Grated Standard, No i.|: - Out Out 
rus 
Porto Rico, No 10 
PLUMS 
Water, No. 
Black, Water, No. 1... 
RASPB! 

Black, Water, No. ee 1.75 1.80 
Black, Syrup, No. 1.80 

ter, 9.00 YY 
Preserved, 
Standard, No. 2......... 1.65 1.79 
Extra, Preserved, No. 1.. 1.30 1.40 
Preserved, No. 1......... 1.15 1.30 
Standard 2%s .......... 
Standard, Water, No. 10........... 6.00 10.50 
Canned Fish 
ERRING ROE* 
Standard, No. 2........... Out 2.60 
OBSTER* 
Flats, 1 Ib., case 4 doz. eeee 35.00 
Flats, % tb case 4 doz.. 
Flats, % Ib...... ee 
OYSTERS* 
Standards, 8 u2 Sue 


Out 92.60 
Selects, 6 oz......... 2.65 


2.70 
SALMON* 
Red Alaska, Tall, No 1.......... 2.45 2.35 
Red Alaska, Flat, No. isaac dade 
Cohoe, Tall, No. 1.......... cooe 1.60 
Cohoe, Flat, No. 1...... 
Cohoe, Flat, No. %....... . 1.05 
_ Columbia, Tall, No. cone 
Columbia, Fiat. No. 4.50 
Chums, Talls ...... 1.35 1.80 
Medium Re Talis. GUE 1,60 
SHRIMP* 

Wet or Dag. Ne 3.00 
SARDINES—Domestic, per Case 

O. B. Eastport, Me., 1923 pack. 

on Keyless ecco 6.06 
% Mustard, Keyless .............. css. 5.00 
Oval, No. i 
California, 

24.50 
California, Blue Fin. 8.00 
California, Blue Fin... 16.00 


N. Y. 
3.85 
Out 4.10 
Out 
| 
| 
| 
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Do You Know VETERANS 3 


— that PROTEXU CANNERS 


APRONS will save you money because 

they are low in price, unusually dur- F E 

able, and afford greater protection ; 

for your employes ? 
Scientifically constructed of fine, strong 

fabric, amply coated with tough, elastic, 

wear-proof rubber, Protexu Aprons 


are especially designed for all canning oper- 
ations, Hundreds of canners use them ex- 
clusively, finding them most economical. 


Moreover, Protexu aprons are soft, You generally 
flexible, lightweight and extremely dependable service when 


COLORS: Black or White Comfortable to wear. Made in any you get it, and no amount 


30” x 38 — $12.00 d standard or special size, with or without ‘ : 
— dene bib. of eloquence will convince 


Send trial order TODAY — and leam how much apron service you you when you don't. 
can buy for your money. Maximum protection at minimum ex- poe 
pense guaranteed. In ordering, please mention style and size desired. : Super lority - In perfor- 


Samples of fabric, showing quality, on request. mance, in design, in dur- 


BEAR BRAND APRONS, another popular style (grey), large ili i j ae 
in size, and weighing only 16 ounces, costs $12.50 dozen. ability, = quality of - 
duct produced. This is 


William M. Gross. ‘the story told over and 

~ Makers of all styles aprons for all industrial purposes over again by those best 

Carver Building Sharon, Penna. qualified to speak of the 

A-B Cooking Unit - its 
owners. 


Write for particulars. 


ANDERSON-BARNGROVERMFG. CO. 


San Jose, Calif. 


—BRANCH OFFICES— 
BALTIMORE, CHICAGO 
S. O. Randall’s Son S. G. Gorsline 
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The Markets 


BALTIMORE, APR L 7, 1924 


WEEKLY REVIEW 


Crops and Their Prospects the All-Important Consideration 
Now—tThe Season Coming on Nicely—The California 
Situation—String Beans to Be More Largely 
Packed—Market Stands as It Has 
Been. 


LEASANT PROSPECTS—One ventures upon thin ice in at- 
P tempting to comment, at this time of the year, upon the 
possible outcome of canners’ crops for the oncoming year, 
and yet that is the all-important consideration as we write. The 
canners have been selling themselves into bondage in pledging 
themselves to deliver canned foods which must be packed from 
the crops, the seed of which has yet to be sown. This is true 
all down the line, and in both fruit and vegetable crops. There- 
fore, while the weather is a hackneyed topic and grows more 
tiresome to us, who have to merely comment upon it, than it 
should to the canners, who are whollv devendent npon it, the 
weather must be considered, and considered deliberately and 
thoroughly. 


Generally speaking, we believe the winter has been a quite 
favorable one in every section, or at least in most sections, for 
the 1924 crop prospects. (‘alifornia, where canning begins first, 
is seriously worried over aa unusual shortage of water, both as 
rain and snow. California, as you know, has to get all her 
‘water supply between November and May, and this winter has 
shown a great shortage of the usual supnly. The absence of 
snow in the mountains to feed the irrigation systems in time 
of need is possibly more serious with them than the actual lack 
of rains. But recently both of these important factors have 
been replenished— good rains in the valleys and heavy snows in 
the mountains making promise of improved crops. It is too 
late to benefit some of them—peas and spinach, for instance, 
promise to be short in their crops in California this year. Due 
to drought, apricots are also short. But it would seem that the 
recent reports of heavy damage to the veach crops, by both 
drought and frosts, is not as bad as first indications promised. 
The coast has a little time to make up a considerable water 
shortage, and it is hopeful. So far as fruits are concerned, the 
increased acreage is such as to make the industry feel compara- 
tively easy as to that outcome. In vegetables there may be some 
troubles appear later in the season. 


What is a greater factor in holding down the output of 
canned foods of all kinds in California and elsewhere along the 
coast than the weather or crop conditions in that Old Man of the 
Sea, the bankers. Last vear they told the canners they could 


not add to their capital investment by the buying of new equip- 
ment or machinery; that they must sell out their spot holdings, 
down to clean floors, and then pack only such orders as they 


had on their books as futures. That is the inside story of Cali- 
fornia’s conservative pack in 1923 in the face of record crop 
yields. And the same repressive factor is at work this season. 
Some jobbers have awakened to this condition and placed their 
orders, others “kid” themselves into hoping the canners will 
follow their natural inclination and overdo the packs because 
the crops will be at hand, and that prices will, accordingly, be 
lower. They ought to know that this is not at all possible with 
the bankers sitting on the canners’ backs. In this instance this 
banker domination works to the benefit of the industry, and as 
the same domination will be experienced in other sections of the 
country—all through the canning industry—jobbers will do well 
to stop and consider and get their orders in or be prepared to 
see another well cleaned up year such as we now face with the 
1923 packs. 


Here in the East, and in the Central West also, the spring 
has come on gradually, with enough snow and rains, and cold 
weather to furnish abundant water for the crops about to be 
planted, and cold enough to hold back the fruit buds so as to 
avoid the frost dangers. So far this development has been al- 
most ideal and the promise for crops could hardly be better. 
The pea canners, especially, will need nearly ideal conditions 
to get out the acreage counted upon, and the ideal growing con- 
ditions to get through the size crop they need to meet the in- 
sistent, and, what would seem to be almost insatiatable, demands 
for peas and more peas. The pea canners can at least sit back 
and say the world is turning to them and will take all they can 
produce—if the pea canners will only be true to their calling and 
to these very good friends, and give them the kind of peas they 
expect. Quality. The pea canners are the cynosure of all eyes 
in the canning industry, and they must behave well this year or 
fall from their lofty pinnacle. They will be taxed to their ca- 
pacity if the crop is good, and they, therefore, have their work 
cut out for themselves. Can they do it? They can, and you bet 


they will. 
S to be a very considerable acreage of string beans in 1924 

if the wants of the number of canners going into this branch 
of the business are to be met. Present string bean canners 
should know that there will be a very considerable addition to 
their number this season; that if present plans carry through 
there will be a.very considerable in crease in the number of 
cases of string beans canned over any previous season. And if 
they cannot deduct from this the absolute need of very careful 
packing-so that their goods will rate high in quality, then they 
are blind, to say the least. Now will come the gum-shoe artist 
and ask us to soft-pedal such information, that it might break 
the market, ete. Forewarned is forearmed, and you had better 
know what you are doing, with your eyes wide open, than to 
wake up after the deluge. If the weather is right and the crop 
comes through there will be a big pack of strins beans in 1924, 
according to present indications. And if they are packed right- 
ly—not like a can we had on our table recently, with strings like 
cat-gut—the market will take them all at a good price. Other- 
wise, look out for this market. 


TRING BEANS—It begins to look as if there would have 
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OMATOES—The tomato canners are working well with 
l their growers, and in all sections better plants from bet- 
ter seed, will be set out, and a better product will result. 
Growers’ ideas of prices may hold down the acreage somewhat, 
but not much. The better yields are making tomato growing 
more attractive, and this crop is highly regarded by the grow- 
ers. The “mean average” price over the whole country will 
be slightly higher than in 1923, we believe. It averaged $13.29 
per ton last year, and will probably be $14.00 or a little better 
in 1924. It is hoped and expected that the improvement work, 
in the shape of community plant beds, etc., will result in a 
generally improved quality. In this Tri-State region the quality 
of the raw stock tomatoes was higher in 1923 than ever before, 
and the drive now is to improve on that improvement. If we 
could only induce all tomato canners to show a like improve- 
ment in the quality of their fill we believe the tomato problem 
would be solved for all time. The least any tomato canner can 
do is to fill his cans with tomatoes, the cheapest item in the 
cost of this product, and the one thing which will permanently 
win an increase of consumers, and without which the market 
will sag again. 

CORN—The average price paid for canners’ corn in 1923 
was $12.38 pr ton, and it is thought that this average will not 
be greatly disturbed, though it may range slightly higher, cer- 
tainly not lower. A good many corn canners might profitably 
consider reducing their acreage and improving their quality in 
the can. You can’t improve the quality upon an increased acre- 
age, as a rule, if the crop is good, unless you have vastly in- 
cresed your facilities. Better to play the game the other way 
because the present factory capacity on corn is above the mar- 
ket requirements, if the acreage is put out and the crop results. 
And this would seem to be the determination. 


HE MARKET—Just “ditto” last week’s reports; steady 

buying, in small lots of both spots and futures, coming 

from a wide section, and keeping the prices firm with 
promise of improvement, rather than decline. 


NEW YORK MARKET 


Steady Demand for Spots—Wholesale and Retail Holdings Low— 
Only Rumors as to Lower Prices on Southern Future To- 
matoes—Wide Difference Between Tri-States and 
Western Future Tomato Prices—Corn Is 
Quiet—Spinach Strong—North- 
western Berries Offered. 


New York, April 3, 1924. 
By “New York Stater,” 
Special Correspondent “The Canning Trade.” 


HE Market—There has been no letup in the demand for 
| spots during the past week, and while demand is mainly 
for small quantities, stocks are likewise small. In the 
opinion of well-posted market observers, the outlook indicates a 
bare market on many staple canned foods commodities by the 
time the packers are ready to start shipments on 1924 packing. 
The stocks of both wholesale and retail grocers are low on many 
items, and the trade will just about be able to get through to 
the new canning season. 

Tomatoes—While there have been some rumors of price 
cutting on future Southern tomatoes, there has been no break 
in the general basis. The prices quoted are really too low, if 
reports from other canning sections may be credited. California 
is having crop trouble on practically all items, and it is conceiv- 
able that the tomato pack may be affected. The California 
Packing Corporation has advanced tomatoes on some sizes, and 
their price basis for spot shipment is as follows: Standards, 1s, 
80 cents; 2s, 95 cents; 2%4s, $1.20; 10s, $4.00; solid pack, 1s, 
$1.00; 2s, $1.25; 234s, $1.60, and 10s, $5.15. Indiana tomato pack- 
ers are well sold up on futures, and practically cleared on spots. 
On futures Indiana packers quote standards at $1.00 for 2s, $1.40 
for 3s, and $4.75 for 10s. With this wide differential from the 
future prices of Maryland and Delaware canners it is probable 
that the Southern packers will soon be getting some of the busi- 
ness which normally goes to the Mid-West canners. Everything 
appears to justify an advancing market, and the canner who 
resorts to price cutting at this stage of the game just to get 
orders for a car or two on his books seems to be playing a losing 
game. 

Corn Quiet—There has been a quiet movement in standard 
corn during the past week, and the market remains about un- 
changed. A few lots of fancy Maine corn have appeared on the 
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market for factory shipment, fancy Golden Bantam being quoted 
as high as $2.25 per dozen, f. o. b. cannery. 

California Pack Outlook—Continued reports of crop dam- 
age in California are received, and it has been variously esti- 
mated that the fruit pack will suffer a drop of 20 to 30 per cent 
from the 1923 production. Peaches, it is reported, have been 
seriously damaged. 

Spinach Strong—California spinach is strong and in small 
supply from the new pack, and it is reported that buyers were 
not fully covered on their requirements before many of the 
Coast packers withdrew. This would make for a better demand 
and stronger market on Southern pack. 


Enters Brokerage Field—C. A. Haldt, former manager of - 
the New York office of Thomas Roberts & Co., Inc., has entered 
the brokerage field here. He will specialize in Southern canned 
foods and fresh fruits and vegetables. He is making a trip 
among Delaware and Maryland canners this week to line up 
accounts for his new business. 

Offer Northwestern Berries—Opening prices on Northwest- 
ern berries have been named by several factors. The prices are 
slightly higher than those for 1923 in most instances, the differ- 
ences being due to higher costs of sugar, tins, boxes, labels, etc. 
A fair advance business has been booked, it is said. 


Retailers Buying—Retail grocers are responding to the talk 
of damage to California fruits, and there has been an increased 
buying movement noted during the past week. Retail vrocers 
have noted a steady advance in the general canned foods price 
basis during the past several months, and have about cume to 
the conclusion that the present is a good time to buy. Hawaiian 
pineapple has received a little more attention, and there are 
fewer weak spots on this item. 


_ Peas Strong—Stocks of peas, particularly the larger sift- 
ings, are small, and the market is strongly held. Buyers are 
shopping the market constantly in an effort to bring to light 
wanted grades, but quantities available, even in the resale mar- 
ket, are extremely limited. 

Salmon Quiet—A quiet market for salmon has prevailed 
during the week. Bottom on pinks is $1.35, with reds held at 
$2.30 to $2.35, ex-warehouse New York. Spring buying has not 
yet gotten under way on salmon. 

Killian Hopeful—A local paper carries a short article by 
William H. Killian, president of the Canned Goods Exchange, 
of Batimore, on the outlook for the coming canning season. In 
part Mr. Killian says: “Canners seem to be preparing for the 
1924 season with more confidence than for some years. Buyers 
also seem to share in this confidence, as shown by their disposi- 
tion to place future orders in much larger volume than has been 
the rule. It may be safely assumed that neither is actuated by 
speculative desire. Both have enjoyed a more stable business 
with a moderate, yet dependable, profit, unhampered by a fluc- 
tuating market. In fact, the canned foods market has been more 
firm and steady through the winter of 1923-24 than usual. Prep- 
arations for an increased pack lie mainly in the direction of 
added equipment, to which the canner is impelled by a con- 
stantly decreasing supply of common labor. Altogether the situ- 
ation may be said to be promising for better business methods. 
Experience has taught all the need for better ethics, better 
quality and more stability, and this will encourage more confi- 
detice between buyer and seller, a condition altogether helpful 
and desired.” 

Personal Trade Notes—C. C. Ballard, grapefruit canner, of 
Clearwater, Fla., was here during the week, visiting Warming- 
ton, Timms & Co. 

Harold Durney, of the Griffith-Durney Co., San Francisco, 
is visiting the trade here. 

W. D. Breaker, president of W. D. Breaker & Co., Inc., re- 
turned this week from a visit to the Pacific Coast. 

North & Dalzell have been appointed New York sales rep- 
resentatives for Frazer & Co.’s line of canned Japanese crab- 
meat. 

Harold Deshon, sales manager of the Smithfields Pure Food 
Co., of Rochester, N. Y., has returned to Rochester after a brief 
visit bere. 

Robert L. Craig, of the Craig Brokerage Co., of Indianapolis, 
was visiting friends in the trade here during the week. 

Bacon & Trubenbach, Inc., have been appointed brokers here 
for George H. Hunter & Son, of Westminster, Md., and the Line- 
boro Canning Co., of Lineboro and Manchester, Md. : 

Angus Holmes, of the Stockton Canning Co., sardine can- 
ners, of Stockton, Me., was here during the week. pA 

Fred B. Neuhoff, broker and canner of Los Angeles, is vis- 
iting friends in the local market. 

G. E. Finch, of the Edgett-Burnham Co., of Newark, N. Y., 
was here early in the week, stopping with North & Dalzell. 
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CHICAGO MARKET 


THE CANNING TRADE 


Market Showing More Life—Paying 95c for Corn on Steady 
Buying—Buying Southern Tomatoes—Salmon Improv: 
ing—Futures Selling Slowly—Coast Packers 
Will Clean Out Spots and Pack 
Futures in Their Boxes. 

By “Wrangler,” 

Special Correspondent “The Canning Trade.” 


ORE LIFE—The Chicago market for canned foods is a 

little livelier than at my last report. The wholesale gro- 

cers are buying canned corn pretty regularly, and are 
paying 95c cannery for it. I have heard of no salaries closed at 
a higher price this week for standard quality. 

The buying of tomatoes is practically confined to Maryland 
and Delaware, and our wholesalers are buying ones at 65c, twos 
at 95c, and a few threes at $1.30 f. o. b. canneries. Some orders 
went forward by wire to Virginia canners for twos standard spot 
tomatoes this week, so I learn, at 92 1-2, but arrived there after 
the goods were sold elsewhere. 

There has been some buying of California canned fruits this 
week, especially in canned peaches and apricots. The buying was 
induced by reports of crop injury and early frosts, drought, etc., 
but later reports by wire to the effect that good rains had come 
to the drought threatened districts seem to have slowed down the 
buying and to have discouraged speculative buying. 

Canned salmon is speeding up a little with the approach of 
spring, and I have heard of a number of sales this week of pooled 
cars, but of on heavy buying. There are some stocks of canned 
salmon held for canners’ consignment account in warehouses 
here, and most of the buying for sometime past has been in 
small lots from such stocks. 

Canned apples seem to be getting on better slowly. An of- 
fering was on the market this week of standard No. 10 from a 
New York state cannery at $3.00 cannery that state. Michigan 
has but a very few small lots left, I hear, and is holding them 
firm at $3.25 cannery. 

Futures are selling slowly but steadily in canned corn, peas 
and tomatoes. The salmon canners and canners of fruits on the 
Pacific Coast have not yet named future prices, and are not in- 
viting S. A. P. busness, therefore contracts are rather a rarity. 

I understand that the policy of both the salmon canners and 
the California fruit canners is to sell all their spot holdings down 
pretty close before urging future sales, for they feel, and prob- 
ably know, that the pushing of futures always has the effect 
of lowering, or at least of weakening, the prices of spot goods. 
Sales of goods at S. A.P. terms or firm at opening price terms, 
the canners have come to believe, amount to nothing, as one 
way gives the buyers an option and the other way gives the 
canner an option, and neither way is acceptable, and both ways 
usually bring about misunderstandings and rows between con- 
tracting parties. 

The weather has been snowy, but not cold, and shippin= of 
canned foods has been safe for ten days, and there has been no 
——— or accumulation of orders. News is rather scarce 
this week. 


ST. LOUIS MARKET 


Trading Continues in Fair Amount—Only Absolute Needs Being 
Covered—Small Blocks of Tomatoes Being Taken—In- 
diana Future Tomato Prices—Peas Strong— 
Corn Quiet—Future Prices—Fruit in 
Better Demand—A Job- 
ber’s View. 


St. Louis, Apri 13, 1924. 
By “Missourian,” 


Special Correspondent “The Canning Trade.” 


HE Market—There has been but little change in the canned 
foods situation during the past week. Trading locally con- 
tinues in fair volume. Prices well maintained. That values 
of 1923 packs of canned foods of all kinds are somewhat less 
than the 1924 packs will be has bettered spot trading. Because 
many lines of stocks are broken in assortments, makes the gen- 


eral situation stronger and more interesting. There is an active 
demand for quick shipment. Carload lot purchesers are not much 
in evidence. There is but little interest shown in future packs. 
This puzzles the canners as well as the brokers. Distributors 
have been buying on a hand to mouth basis for quite a while and 
are not inclined to change their policy. They know what they 
have on hand. and what they are short of, and they replensh the 
latter from time to time, but only for what they actually need. 
Because distributors are not inclined to accumulate stocks 
causes price irregularties. 

Tomatoes—There is only a moderate call for spot tomatoes. 
There are more calls for small blocks than for carload lots. Job- 
bers are not oversupplied with smaller sizes, and when buying it 
is only for replenishment, and not for future use. No. 2s and 
No. 3s are steady at factory prices. Prices on California No. 
21-2s are irregular. Gallons are not much in request, conse- 
quently there is a weakness shown. When country and summer 
resorts open and begin to buy, it is believed there will be ad- 
vances. California as well as Southern are quiet. There is little 
call for futures. Prices quoted: No. 2 standard, f. o. b. Indiana, 
$1.15; No. 3 standard, f. o. b. Indiana, $1.60, and No. 10 stand- 
ard, f. o. b. Indiana, $5.45. 

Peas—There is a great scarcity in offerings of peas. Job- 
bers are being forced because of the shortage to go on the open 
market most of the time and compete with each other on all 
grades. The result is that the market is strong, and prices are 
forced up. Most of the trading is on resales. When they can 
be found futures, especially early deliveries, are taken, but the 
majority of the canners, no matter where located, have booked 
up about as much business as they believe they care to take, and 
won’t make further contracts. This gives the packer the ad- 
vantage, and he insists on assortments and full prices. 

Corn—The market on corn is quiet. There is no surplus 
of spot standard and no free sellers. Full prices are demanded. 
tone. Futures, fancy packs, have been well taken, and most of 
Fancy corn is so sparingly offered that there is a strong under- 
the early bookings have been done. A fair volume of standards 
have been booked. Prices quoted f. 0. b. are: No. 2 Fancy Cros- 
by, Minn., $1.35; No. 2 Golden Bantam, Minn.. $2.00; No. 2 
Standard Evergreen, Wisconsin, $1.00; No. 2 ex-Standard Ever- 
green, Wisconsin, $1.05; No. 2 Standard. Illinois, 95e; No 2 
Standard, Iowa, 95c; No. 2 Standard, Indiana. 95ce; No. 2 ex- 
Standard Country Gentleman, Ind., $1.20: No. 2 Fancy Country 
Gentleman, Ind., $1.30; No. 2 Standard, Ohio, 95c. 

Miscellaneous—Spot spinach is affected because of the tend- 
ency to higher prices in the South and California. String beans 
are hard to find, since offerings have been restricted. Succotash 
is almost out. 


Fruits—While not big sellers, California peaches are ad- 
vancing in price. Sales of seconds and standards have cleaned 
up those grades closer than in several years, and the outlook is 
for a stronger market with the advance of the season. There is 
no large supply of choice and fancy lines on the coast and no 
free sellers. Not much interest is being taken in the new p~-ks. 
The outlook for apricots is brighter than it was. It is likely 
that opening prices will be higher, as canners state it will cost 
more money to can than formerly. There is an improvement in 


pineapple. Apples are still quiet, as the spring demand has not 
started. 


Missouri is becoming a more important shipper of commer- 
cial apples each year, according to a revort issued by the State 
Board of Agriculture, which said that in 1923 there were 3,497 
carloads of apples shipped from railroad stations in the state, 
compared with 2,677 carloads shipped in 1922. 

C. H. Schlapp, of the Krenning-Schlapp Grocer Co., com- 
menting on the canned foods situation, stated that business for 
the first two months of the year shows a slight increase over the 
same period of 1923. The outlook for the next four or five 
months is good. There are no conditions which will be effective 
in retarding busness. Canned foods week brought about a heavy 
increase in the sale of canned foods, the popularity of which is 
growing constantly. Stocks in packers’ hands are below the 
average at this time of the year, and costs of new packing are 
higher for the 1924 season than they were in 1923, so that an 
advancing market is expected in spot canned foods and the trend 
of the market in the fall will depend largely upon the size 
of this year’s pack, which naturally is influenced by all kinds of 
climatic and other conditions, 
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CALIFORNIA MARKET 


Heavy Rains Relieve the Drought—Crops No Longer Suffering 
—Scare Stories About Frost Damage—Damage Not as 
Great as Early Reported—Apricots Short—De- 
mand Increased Because of Adverse Re- 
ports—Future Tomato Prices 
Are Named—Loose Talk 
About Pineapple. 


San Francisco, April 3, 1924. 
By “Berkeley,” 
Special Correspondent “The Canning Trade.” 


EAVY Rains—The drought which has held California in 
H its grip for months, and which has done much damage to 
crops, particularly to those which mature early, has been 
definitely broken. During the last week of March heavy rains 
fell in the San Joaquin Valley and in the southern part of the 
State, with snow in the high mountains, relieving the situation 
very materially. Of course, the precipitation to date is much 
below normal, being, in fact, only about one-half the average 
in most places, but crops are no longer suffering. 

With the drought off their minds, growers and packers are 
now commencing to worry about frost damage, cold weather 
having followed the recent storm. Scare stories are coming 
out of the leading fruit-growing districts and are being given 
wide circulation in the daily press. Officials of various fruit- 
growing organizations are reporting very heavy losses, but Gov- 
ernment officials suggest that these are much overdrawn. That 
there has been some damage done in Sutter. Yuba, Butte and 
Sacramento counties is generally acknowledged, but no evidence 
has been produced so far that will lead one to believe that 80 
per cent of the peach crop has been destroyed, as press reports 
have indicated. Automatic reports indicate that no damage has 
been done in many places, and that a fair fruit crop is promised 
at this date. There is never a year but that reports go out 
about this time of heavy losses by frost, but it is rarely ever 
the case that the damage from this source is general. 


Apricots—That California will have a short crop of apricots 
is the general opinion of growers and canners alike. This was 
expected, following the heavy crop of last year. The California 
Prune and Apricot Growers’ Association recently issued a state- 
ment on this subject, as follows: “Apricot trees bloom and set 
their fruit two to three weeks earlier than do prune trees, and, 
consequently, we can give fairly reliable information. Our esti- 
mates indicate not more than 50 per cent of a normal crop. At 
many points where the bloom was good, the fruit failed to set 
satisfactorily, some frost damage has already been sustained, 
and all districts naturally report unsatisfactory moisture con- 
ditions. The pack of canned apricots last season was only 1,000,- 
000 cases, against a normal of 3,500,000. Generally speaking, 
the pack was disposed of long ago, and as canners are already 
in the field offering nearly three times what they paid last year, 
it seems that they contemplate a materially increased pack for 
the coming season. All in all, as we see it, there is only one 
prediction to make concerning the 1924 output of dried apricots, 
namely, they will be scarce and high.” 

This statement comes from an organization interested, as 
will be noted, in dried apricots. The reference to crop prospects 
is as nearly accurate as any that might be made at this time, 
but the pack figures were rather loosely quoted. The apricot 
pack for California in 1923 was 1,562,298 cases, and the normal 
is well below 3,500,000 cases. Canners are in the field seeking 
fruit contracts, but there are few offerings more than $40 a ton 
for fruit, with $30 coming closer to what they feel is the proper 
figure. All agree, however, that last year’s prices were too low. 

Demand—The demand for California canned products of 
almost all kinds has been stimulated of late by adverse weather 
conditions and by the growing shortage in stocks. There is still 
plenty of canned fruit to go around, but prices are firm and ad- 
vances may be expected on some lines. Peaches are in heaviest 
supply, but there is a general feeling of confidence that stocks 
will be moved out before the new pack is ready. Vegetables of 
the new pack are attracting marked attention, and some lines are 
about sold up. Many packers have booked all the orders they 
care to on asparagus, and the expected pack of peas has been 
sold. The drought greatly cut down the output of spinach, and 
several packers have advanced prices. The prevailing prices are 
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now $1.10 on No. 1s, $1.80 on No. 2s, $1.60 on No. 2%s and $5 
on No. 10s. 


_ Tomatoes—At least one California packer has quoted defi- 
nite prices on 1924 tomatoes, and others are expected to launch 
an active drive for business shortly. Walter M. Field & Co. is 
offering the pack of the Bay Side Canning Co. as follows: 


No. 242 Extra Standard 


Pineapple—Considerable loose talk has been going the 
rounds of the wholesale trade of late regarding surplus stocks 
of Hawaiian canned pineapple. It has been suggested that all 
interests have more canned pineapple on hand than should be the 
case, and that efforts to move stocks have not been entirely suc- 
cessful. Much of this talk is not founded on facts, and men who 
understand the pineapple business from A to Z state that those 
who are not able to move pineapple have only themselves to 
blame for it. As far as packers are concerned, there are no sur- 
plus holdings. One of the largest operators has sold up so closely 
that no efforts are being made to keep up a spot list for the 
trade, and no efforts are being made to move stocks on hand. The 
entire holdings, made up largely of odds and ends, do not amount 
to as much as many an individual order in season. This firm will 
move everything in hand long before the active packing season. 
The winter pack was disappointing and is scarcely to be regarded 
as a factor. Reports made last fall of the probability of an 
increased pack in 1924 do not promise to be fulfilled. Growing 
conditions have not been of the best, and the outlook now is for 
a pack about equal that of 1923. A considerable quantity of 
sliced pineapple has been crushed this pring in an effort to take 
care of the demand for the crushed article, removing quite a 
quantity of sliced goods from the market. é 


The European demand for Hawaiian canned pineapple has 
been quite marked of late, and is expected to be much heavier 
in 1924 than it was in 1923. One large concern booked 25 per 
cent as much business during the first three months of the pres- 
ent year for export to Europe as during the whole of the past 
year, and its European representative advises it to reserve 50 
per cent more than in 1923. 


The attitude of both the wholesale and retail trade toward 
Hawaiian canned pineapple is much like that of a spoiled child. 
For several years they have been making unwarranted profits 
on this fruit, profits they have not expected on other lines car- 
ried, and have been instrumental in placing it in the luxury class. 
Speculators have bought it and made large profits. Wholesalers 
have tacked on profits not secured on other canned fruits, and 
retailers have taken all that the consuming trade would bear. 
This year conditions were such that speculators who managed to 
secure stocks could not turn them at the expected premium, and 
wholesalers were unable to get their customary heavy margin. 
Pineapple has gone into the staple class, where it belongs, but 
many are still handling it on a luxury basis. Wholesalers will- 
ing to handle it on the same basis as other commodities and 
willing to put some sales effort behind it have sold their early 
purchases and have reordered. 


Just another word concerning pineapple. The belief seems 
widespread that the pineapple business in Hawaii has been one 
of uniform success and large profits. Many people are familiar 
with the success of the Hawaiian Pineapple Co., Ltd., and com- 
ment upon this freely, but ignore the many and heavy losses that 
have been sustained in the development of the industry in Hawaii. 
The results obtained by the company mentioned are frequently 
quoted by promoters seeking to interest investors in pineapple 
ventures in South Africa, Samoa. Fiji, and other places. As 
a matter of fact, the rate of business mortality has been just 
as heavy among concerns engaged in the growing and canning 
of pineapple as in other lines. Last year conditions favored 
packers, and it is believed that for the first time in the history 
of the industry every pineapple-canning concern in the territory 
made a profit. However, there are 13 pineapple-canning con- 
cerns in the Hawaiian Islands, one investigator points out, and 
only three or four of these are paying dividends. 
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MAINE MARKET 


Weather Holding Business Back—Future Selling Slows Up as 
Canners Close Books—Clams Are Busy—A Clam Can- — 
nery Is an Attractive Place—Troubles Are 
Threatened for Sardine Canners. 
Portland, Me., April 4, 1924. 
By “Maine,” 
Special Correspondent “The Canning Trade.” 


ELATED March weather is retarding the general opening of 
D spring and spring business. Cold and blustery for the past 

week, with no immediate promise of the warm rains and 
hot sun necessary to bring the frost from the ground and give 
earnest of a proper seed time. 

Future sales have slowed up a bit, but the various packs 
are now so nearly sold up that this condition is quite satisfac- 
tory to the canners just now. Future corn has had an excep- 
tionally good demand and still holds firm in price at $1.45 for 
Crosby and $1.75 for Golden Bantam. 

Stringless beans have also sold well and are now practically 
all taken up, at least until the season is further advanced. Beans 
have held at the opening price of $1.30 and $6.00 for the No. 2 
and No. 10 sizes. 

One of the busy lines just now is clams. The fishermen 
have brought in such small fares that canners were once obliged 
to stop selling, but this has improved during the past week, and 
the volume is again nearly normal. On the strength of this im- 
provement orders are once more being accepted. New goods are 
aye d to market as fast as produced. 5-o0z. clams are still worth 

1.30. 

t was the writer’s privilege today to visit a clam-canning 
factory during operation—wish we might all see it, as the whole 
procedure and process is very interesting, without any of the 
unpleasant features usually associated with the handling of fish 
products. The factory is located in a small country town, with 
local operatives of our oldest New England stock. From the 
time the clams are unloaded from boats, in neat bushel baskets, 
all during the work of steaming, “shucking,” washing, trimming 
and filling, right up to the closing machine, every step is clean, 
sanitary and wholesome. 

The advent of the sardine season has received official notice. 
The union boatmen and union weirmen have opened an argument 
as to the duties and privileges of each branch; it is even possible 
that they may be able to effect a strike or tie-up to add to the 
present troubles of the sardine canners. 

New money is said to be negotiating for the purchase of 
two large plants of the Seacoast Canning Co. at Lubec. 


SEATTLE MARKET 


Salmon Operations to Be Restricted—Canners Oppose Senate 
Bill—Sections of the Proposed Law That Are Hurtful— 
Red Salmon Pack Will Be Cut If the Bill Be- 
comes a Law—Prices on Future Berries. 

By “Nomlas” 

Special Correspondent ‘“‘The Canning Trade’’ e 


ANNERY Restrictions—Further restrictions of the opera- 
C tions of Alaska salmon canners are anticipated as a result 

of the action of the House Committee on Merchant Marine 
and Fisheries in Washington in agreeing to the passage of the 
Aleska Salmon Conservation Bill. The bill provides that for 
the purpose of protecting and conserving the fisheries of the 
United States in all Alaskan waters, the Secretary of Com- 
merce from time to time may set apart and reserve fishing areas 
In any part of the waters of Alaska over which this country has 
jurisdiction, and within such areas may establish closed seasons 
during which fishing may be limited or entirely prohibited upon 
his order. Under this authority to limit fishing in any area so 
set apart and reserved, the Secretary of Commerce may fix the 
size and character of nets, boats, traps and other gear and ap- 
pliances to be used therein, limit the catch of fish to be taken 
from any area, and make any regulations as to time, means, 
methods and extent of fishing as he may deem advisable. Every 
such regulation shall be of general application, and no exclusive 
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or several right of fishery may be granted in the territories 
affected. 

Canners Opposed Bill—Salmon canners opposed the bill, and 
succeeded in eliminating some of the drastic provisions which 
Delegate Sutherland, of Alaska, who has been fighting the can- 
nery interest, sought to have written into the bill. 

_ Provisions of the Bill—Among the most important provi- 
sions of the bill are one making it unlawful to set any nets, 
traps or other fishing apparatus across any stream, estuaries 
or lagoons for a greater distance than one-third of the width 
thereof, or within 100 yards outside of the mouth of any red- 
salmon streams where the same is less than 500 feet in width; 
a section extending the provisions of the existing laws which 
establish a closed time from 6 o’clock postmeridian of Saturday 
to 6 o’clock postmeridian of the Monday following to all the 
waters of Alaska, and also giving authority to further extend 
such closed time, and a section increasing penalties and provid- 
ing for the forfeiture of boats, traps and other appliances used 
in violation of the bill or of the 1906 act and of all fish taken 
therein. 

Will Cut Red Pack—lIt is held here that the extension of 
Government restrictions will materially cut the pack of red 
salmon during the coming and following seasons. Salmon can- 
ners have been the targets for considerable unfavorable legisla- 
tion and attempted legislation during the past several years, both 
from Washington and from the Alaska territorial government. 

Offer Future Berries—Opening prices on the complete line 
of Northwestern berries have been named by several packers, in- 
cluding the California Packing Corporation. The Corporation 
bases its price on its “Del Monte” 2%s. as follows: Logan- 
berries, $3.25; gooseberries, No. 2s, $2.85; black raspberries, No. 
2s, $2.85; red raspberries, No. 2s, $3.10; strawberries, No. 2s, 
$3.10. Prices are f. 0. b. For water shipment, prices are 242 
cents per dozen higher on No. 1 and No. 2, 5 cents higher on 
21s, and 15 cents higher on 10s, bringing the goods f. o. b. dock 
Portland. 

The above prices apply on Oregon and Washington pack. On 
California blackberries, 2s, Del Montes are quoted at $2.20. 

Salmon Quiet—Salmon trade has been routine during the 
past week. chums still being available in a small way at $1.20, 
with pinks holding at $1.25 and reds at $2.25 to $2.35. Volume 
continues limited. 


IN RE: THERF MEEHAN-COLBERT LETTER 


N our issue of March 24th, under the title “Colbert Calls the 
Turn This Time,” we published a letter from the Colbert 
Brokerage Co., in which Colbert contended that the quota- 

tion by Meehan of 85c on No. 2 future tomatoes was too low, and 
that the brokers on the Peninsula held 8712¢ as low. Colbert re- 
ferred to Meehan’s letter as published in The American Grocer. 

Under date of April 3rd The American Grocer have written 
us in part, as follows: 

“These prices did not appear just as the Colbert Brokerage 
Co. claimed in their letter. The prices were taken from Thomas 
J. Meehan’s weekly market letter and quoted the market as fol- 
lows: No. 2 standard 85 to 8744c; No. 3s $1.25 to $1.27% f. 0. b. 
Peninsula.” 

“While the future market may be quoted at the higher 
figure, we know of sales that were made here (in New York) 
in good size lots at the lower quotations.” 

The original article appeared on page 28 of our issue of 
March 24th, and we published Meehan’s letter, referred to, on 
page 40 of our same issue, and from this it will be seen that 
The American Grocer‘is absolutely correct, as is also Meehan. 
It is just the old story, with which we are all very familiar: 
The broker urged by some ignorant canner to sell goods below 
the market, but to sell them, and this the broker does. Meehan 
= not quote a price which does not exist and we all know 
that. 

Our object in reproducing Colbert’s letter was not to criti- 
cise Meehan’s quotations, but to show Colbert on the other side 
of the market to which he has been accustomed to be during 
the past year or so. “Jimmy” said he was going to reform, and 
this showed practical evidence of it, and we though he deserved 
the publicity for that reason. 


THE GOOD OLD DAYS 

The memory test was monopolizing a conversation in Ten- 
nessee. 

Ah mind me,” said one dark-hued citizen, “of de time when 
de Mississippi River warn’t no wider dan de Ohio am now.” 

“Gwan man. yo’ ain’ got no memory,” interjected a comrade. 
“Ah minds de time de Mississippi didn’t run no furder dan St. 
Louie.” 
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What Canned Foods Distributors are Doing 


Federal Trade Commission Attacks Grocers for Demanding Guarantee Against Price De- 
cline from Manufacturers.—Branding F. O. P. and S. A. P. Contracts ‘‘Pernicious’’ 
Prune Association Drops Future Selling.—Recent Mergers, Changes, 

-and Activities of Jobbers and Chain Stores. 


UARANTEE against price decline, favored by the great 

majority of wholesale grocers, has again come under the 

fire of the Federal Trade Commission, which has charged 
the Ohio Wholesale Grocers’ Association and its members with 
unfair méthods of competition, due to alleged concerted action 
with regard to guarantee against price decline. 

According to the Commission’s brief, guarantee against 
price decline operates to decrease price competition among whole- 
salers. “When goods are not guaranteed by the manufac- 
turer,” says the Commission, “jobbers with depleted stocks have 
a substantial and legitimate advantage in buying on the decline, 
as against jobbers with heavy unsold stocks purchased prior to 
the decline. A guarantee operates to destroy that legitimate 
advantage and to put both classes on an equal cost basis.” 

While manufacturers, and producers of practically all items 
sold by wholesale grocers in some manner guarantee their prices 
against their own decline, this practice has not become general 
in canned foods. 

Canners in naming tentative prices guarantee these prices 
against their formal price basis, to be named subsequently, but 
in the general market this practice does not obtain. 

Through avoiding the use of the guarantee against decline, 
canners have steered clear of many difficulties, and have kept 
their market, perhaps the most open trading market (with the 
exception of sugar and coffee) doing business with the wholesale 
grocery trade. 

“Pernicious” Contracts—F. O. P. and S. A. P. contracts are 
termed a “pernicious practice of making future commitments” 
by the California Prune and Apricot Growers’ Association in a 
current announcement to the trade, announcing that all future 
selling would be discontinued by it. 

F. O. P., or “firm at opening price,” contracts attained a 
wide vogue during the war, but gradually went out of fashion 
under a steady attack from wholesale grocers all over the coun- 
try, particularly by the American (then Southern) Wholesale 
Grocers’ Association. 

Canners in the East did not use F. O. P. or S. A. P. contracts 
as widely as they were used in California. 


It is believed that the Prune Association is the last of the 
big selling organizations to drop the F. O. P. form of contract. 

The new selling policy of the Prune Association, as outlined 
by General Manager A. M. Mortensen, is: “It shall be our policy 
to announce 1924 season’s opening prices as soon as it is pos- 
sible, consistent with a reliable estimate of tonnage and careful 
consideration of trade, industrial and financial conditions at home 
and abroad. 


“When the opening prices are announced, and not before, 
we will offer the trade at those prices such proportion of our 
estimated output as is deemed advisable. The buyer will then 
have a good idea of his estimated needs: he will be unhampered 
by any future contracts, and. consequently, can survey our offer- 
ings and act as his judgment dictates.” 

Retail Grocers’ Meeting—Six or seven special trains will be 
made up in the East to make the trip to Los Angeles for the 
annual convention of the National Association of Retail Grocers, 
June 15, 16, 17 and 18. 

In addition to the record-breaking attendance of retail gro- 
cers at the meeting this year, it is expected that a number of 
manufacturers, canners and wholesale grocers will be the re- 
tailers’ guests at the convention. 

U. S. Buys Two Chain Systems—The United States Stores 
Corporation has purchased two chain store systems in Pitts- 
burgh—the grocery and meat chain of Huey & Matthews, Inc., 
and the Cash and Carry Stores, with 156 grocery stores, organ- 
ized by the S. B. Charters Grocery Co., Inc. 

All of the Pittsburgh stock will be concentrated in one ware- 
house. A modern bakery, with a capacity of 50,000 loaves of 


bread daily, will supply the bakery requirements of all of the 
stores, 


United Corporation now operates 767 
retail grocery stores, wit ross annual sales esti 
$25,000,000, g S mated at 

To Change Association Constitution—M. L. Toulme, secre- 
tary of the National Wholesale Grocers’ Association, announces 
that at the Chicago convention an amendment to the constitu- 
tion will be offered as follows: 

“There shall be a permanent committee of the association 
known as the Advisory Committee. It shall consist of all ex- 
presidents of the association devoting their principal time and 
effort to the wholesale grocery business, and its chairman shall 
be appointed by the president from that committee.” 

The amendment has already been endorsed by the Executive 
Committee of the Association, and its formal adoption is ex- 
pected at the Chicago meeting. 

he American’s Convention—Preliminary reports indicate 
the convention of the American Wholesale Grocers’ Association, 
which will be held in Dallas, Texas, May 18 to 16, will bring out 
a large attendance. ; 

Many canners selling the Southern wholesale grocery trade 
now make it a practice to attend the conventions of the Ameri- 
can Association to renew old friendships and book business for 
the coming year. Many of them install displays of their packs 
at the convention hall, a food show generally being one of the 
important features of the American’s convention. 

The program for the convention is now in the course of 
final preparation, and will be announced within next few weeks. 

Philadelphia Merger—Two of the oldest wholesale grocery 
concerns of Philadelphia have just joined forces, the business of 
Kirk-Foster & Co. being merged with that of the Comly-Flani- 
gan Co. on April Ist. 

William T. Kirk, of Kirk-Foster & Co., becomes vice-presi- 
dent and general sales manager of the Comly-Flanigan Co. 

The brands established by Kirk-Foster & Co. during their 
more than twenty-five years of business in Philadelphia will be 
continued. 

This merger is a continuance of the pronounced trend among 
wholesale grocers to consolidate their business to cut down over- 
head and increase turnover and distribution. 

The buying department of the Progressive Stores, Inc., of 
New York City, has been moved from Park avenue, Manhattan, 
by Jones Bros. Tea Co.’s general offices at 68 Jay street, Brook- 
lyn. The Jones Bros. Tea Co. now owns the business of the 
Progressive Stores. 

John T. Rottman is in charge of buying for the Progressive 
Stores, assisted by M. M. Krasnoff. 


J. T. Jarrel, president of the Arkansas Wholesale Grocers’ 
Association, was one of the principal speakers at the annual 
convention of the Retail Grocers’ Association, of Little Rock, 
Ark., last week. 

e C.W. Linthicum. secretary of the Arkansas Wholesale Gro- 
cers’ Association, and widely known as the “Arkansas diamond 
expert,” also spoke at the meeting. 

H. M. Foster, secretary of the New York Wholesale Grocers’ 
Association, announces that his organization is now conducting 
a drive for new members. 

The committee in charge of the drive is composed of Ken- 
neth L. Sills, H. E. Sayre, Joseph Socolof, Stanley Seeman, J. L. 
G. Green, Herman Neubauer, Julius Stein and Henry L. Meyer. 

W. C. Sutherland, of Sutherland & McMillan, Pittston, Pa., 
wholesale grocers, was on a buying trip to New York last week. 

J. Spencer Weed, former vice-president, has been elected 
president of the Jones Bros. Tea Co. 

Harry L. Jones, retiring president, becomes chairman of the 
board, and will continue to direct the company’s affairs. 

M. L. Toulme, secretary of the National Wholesale Grocers’ 
Association, spent several days in Chicago last week arranging 
details for the annual convention of his organization, which will 
be held at the Hotel Congress late next month. 
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THE MORRAL CORN CUTTING MACHINE | 
Either Single Or Double Cut 


THE MORRAL CORN CUTTING MA- 
CHINE is the most durable, simple and 
efficient cutter you can buy. It has the 
most positive feed of any cutter in use. 
The Morral Cutter will cut large ears, 
nubbins and pieces of ears, without clog- 
ging like other cutters and for this rea- 
son you can secure a larger yield of cans 
per ton with the Morral Cutter than with 
any other type of cutter. 


We furnish special attachments for the Morral Cutter for cutting 
Golden Bantam Corn and with these attachments the Morral 
Cutter will cut the Golden Bantam Corn more satisfactorily than 
any other cutter in use. If you have any cutters that you would 
like to replace with new and up to date machines let us know what 
you have and we will make you a liberal allowance for your cutters 
on the price of new cutters. 

We make the MORRAL CORN HUSKER, either single or double 
and we also make the MORRAL LABELING MACHINE. 

Our machines are guaranteed to do satisfactory work, or money 
back if they fail to do so when setup and operated in accordance 
with directions furnished. 


It will pay you to write at once for prices and further information. 


MORRAL BROTHERS, Morral, Ohio 


What We Grow 
and 
Where We Grow 


PEAS Onthe Western slope of the Rockies, where sunshine and irrigation make an 
ideal growing condition for bright, clean seed. 


Also in the Mountain States, where the dry climate and clean atmosphere reduce 
the chance for plant diseases toa minimum. Idaho seed Beans are famous. 


Golden Bantam in Northern Michigan, a hardy strain of strong vitality. All 
other varieties in the famous Indiana Corn Belt, whose limestone soil produces 
the finest of seed. 


TELLS 


Breeders-Growers 
Chicago, Ill. 


“NOW BOOKING FUTURES 1924 CROP” 
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A NEW EDITION 


OF 


“A COMPLETE COURSE IN CANNING” 
SOON TO BE READY | 


Thoroughly and completely revised, in every detail, by the 
highest authority and leading food technologist of the world. 


OFFERED 


@ As the finest, most comprehensive and most authorative treatise ever published on the canning, pre- 
serving and pickling of all food products, and for the making of condiments, preserves, frust juices and 
specialties. 


READY ABOUT MAY Ist, 1924. 


@ A HISTORY—There were about a dozen bookson canning on the market atthe time “A 
Complete Course In Canning” was first published, 1902; and several have attempted the market since; but 
they all failed for the same reason: they were either a mere collection of formulae (the times and _ingre- 
dients) or were too highly technical and scientific for ordinary use. A\s its name implies, A Complete Course 
In Canning was written to cover the entire subject, from the building of the cannery, the contracting of the 
crops, and their procedure through the factory to the warehouse, and in such language as the variest begin- 
ner could understand. It was based,upon the best proceedure of that day, and in_ the four revisions since, 
has been kept well up to the most modern methods. _ This latest revision brings it not only fully abreast of 
the times, but rather in advance of them. There is no man in the business but what will find this work 
welcome visitor to his desk-—a real necessity. 


@ We published some of those other works for the authors and we have known them all, and we 
unhesitatingly recommend this new edition of “A Complete Course In Canning” as the finest thing ever 
offered the industry. 


The Latest Processes. 


You must know what new times and temperatures to use—conditions have 
changed. Be sure and be safe. This new edition will set you straight and 
and keep you safe. Formulas for all the new products in cans and glass 
are included. Order now and it will be mailed you as soon as it comes 
from the press. 


PRICE $10.00 


Published by 
THE CANNING TRADE, 
Baltimore, Maryland. 
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Factory Sanitation 


Factory sanitation is the unfailing protection which the quality of your product 
receives when uncleanliness of various description is removed from machinery and 
other canning equipment. 


To insure the greatest possible assistance in the attainment and the mainten- 
ance of this protection canners by the hundreds are using 


Sanitary 
Cleaner and Cleanser 


And the reason why it is able to render this assistance is because it cleans — 


until there remains practically no objectionable matter to multiply after the 
containers are sealed. 


Indian in circle 


Your supply house will promptly fill your order forthis cleaner, or write us 
for further particulars. 


It cleans clean. 


in every package 


The J. B. Ford Co. Sole Mnirs. Wyandotte, Michigan. 
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HERCULES SANITARY FLEXIBLE STEEL CONVEYOR 


—= 


The sanitary belt with the square mesh. Used for all conveying purposes, on Sorting 
Tables, Scalders, Washers and Exhausters. Made any size. Easily cleaned and durable. 
If your dealer doesn’t handle, write for catalogue and prices. 


MANUFACTURED BY 


LA PORTE MAT & MFG. CO. La Porte, Indiana 
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may be beautiful and. 


_ the inks of the best quality but _ 
the paper isn’t right the label 


will not be right. 
A good label must a 


foundation---fine paper. [tmust 
bepaper that willstay white with 


_ age and it ‘must be the right fin- — 


ish for color printing purposes. 
Also it must have the strength 


andtextureto give maximumpro- 
duction on labeling machines. 


_ We test every lot of paper we 
- receive to make sure that it ful- 
fillsall these requirements. We 
use nothing but the best quality 


2 of coated and uncoated papers — 
_ made for us on our order and 


always by the same formula. | 


q On this foundation we build--- 


with the taste and skill of long 


_experience---labels that helpsell 


CONSULT OUR 
RADE MARK BUREAU 


We maintain a bureau of brands 


and trade marks for the benefit 
of our customers. Write us for 


particulars. The service is free. 


THE U. S. PRINTING 


& LITHOGRAPH 
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SMILE 


THE LATEST DOPE 
Detroit—Henry Ford has sold his flivver factory to the 
American Can Company. 


THE TRUTH WILL OUT 
Bo—Ah just heard dat dey done found Napoleon’s bones. 
Rah—Faw de lan’s sake! Ah did not know he wuz a 
gamblin’ man—Punch Bowl. 


DANGEROUS HABIT 
They fell to discussing the absent-mindedness of the ac- 
quaintance who had just passed. 
“That habit nearly cost him his life when he was on his 
vacation,” remarked one. 
“How was that?” 
“He fell overboard and forgot he knew how to swim.” 


HIS MONEY’S WORTH 

A man bought a suit from a Jewish clothier for ten 
dollars. When he opened the suit at home he discovered it 
was alive with moths. He took the suit back to the Jew 
and said: 

. “I can’t take this suit; it’s full of moths.” To which the 

Jew replied: 

“Well, vat do you vant for ten dollars? Mocking birds?” 
—Sun Dodger. 


OUT! 

Grocer—Sorry, young man, but you won’t do for this busi- 
ness. You stutter too much. 

Applicant—W-why, s-s-sir? 

Grocer—Well, you see, folks are so Suspicious of us grocers 
that they think we sand the sugar an’ everything. When they 
ask questions it wouldn’t do to have a clerk hesitate with his 
answers. 


TRADE MARK 
Bimms—You are Mr. Addison Simms. I met you ten years 
ago in Seattle. ° 
Simms—Can’t say that I recall our meeting. What a re- 
markable memory system you must use. 
Bimms—Oh, I have no system at all. I merely recognized 
you by that grease spot on your shirt.—Gargoyle. 


STRAINED ENJOYMENT 
Mrs. Rufus White, head of the White family, having joined 
the church choir, Rufus was obliged to put up with her prac- 
ticing morning, noon and night. 
“Does yo’ enjoy yo’ wife’s singing?” he was asked one day. 
“Oh, yas,” he answered dutifully, “but,” he added, sotto 
voice, “it ain’t becaze Ah pa’tic’ly likes to.” 


GET AN AUXILIARY PUSH TANK 

A wealthy motorist, while touring through Georgia, drove 
up toa gasoline station and found the tender a lazy country boy. 

“Hey, boy,” said the motorist, “I want some gasoline. Get 
a move on you. You'll never get anywhere in this world unless 
you push. Push is essential. When I was young I pushed 
and that got me where I am.’ 

“Well, boss,” said the boy, “I reckon as how you'll have to 
push again, ’cause we ain’t got a drop of gas in the place.”— 
Columns. 


TALKING BUSINESS 
Madge—I never allow a young man to kiss me more than 
a dozen times in a year. 
Ted—Well, we'll probably have a scrap before then, so I’d 
better take the whole quota now. 
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WHERE TO BUY 


THE CANNING TRADE 


———the Machinery and Supplies you need and the Leading Houses that supply them. 


Apple Paring Machines. See Paring Machines. 
APRONS (factory), acid, waterproof. 
Wm. Gross, Sharon, Pa. 
Automatic Canmaking Machinery. See Can- 
makers’ Machinery. 


BASKETS (wire), scalding, sation. etc. 
A. K. Robins, & Co., Baltimore. 


BELTS, carrier, rubber, wire, etc. 


La Porte Mat & Mfg. Co., La Porte, Ind. 
Link-Belt Co., Chicago. 


Bean Cleaners. See Cleaning & ig Mchy. 

Beans, Dried. See Pea and Bean See 
BELTING. 

Link-Belt Co., Chicag: 

Berry Boxes. See Baskets, wood. 


BLANCHERS, vegetable and a 


Ayars Machine Co., Salem, N. 

Manfg. Co., Silver Gresk, 
obins & Co. Baltimore. 

Sprague-Sells Corp., Chicago. 


Blowers, pressure. See Pumps. 


BOILERS AND ENGINES, steam. 
Edw. Renneburg & Sons Co., Baitimore. 
A. K. Robins Co., Baltimore. 
Slaysman & Co., Baltimore. 
Bottle Capping Machines. See Bottlers’ Mchy. 
Bottle Caps. See Caps. 
Bottle Cases, wood. See Boxes, Crates, Shooks. 
Bottle Corking Machines. See Bottlers‘ Mchy. 
Bottle Fillers. See Bottlers’ Mchy. 
BOTTLERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Edw. Ermold Co., New York City. 
Bottle Screw Caps. See Caps. 
Box Nailing Machines. 


BOX (Corrugated) SEALING MACHINE 
McStay Machine Co., Los Angeles. 


BOXES, CRATES and Shooks, wood. 
H. D. Dreyer & Co., Baltimore. 
paper. See Corrugated 


Paper Products 
can. See Labeling Machines, 


Howard B. Jones & Co. Baltimore. 
Thos. J. Meehan & Co., Baltimore. 
J. M. Zoller Co., Baltimore, Md. 

Buckets and Pails, fiber. See Fiber Containers. 
Buckets and Pails, metal. See Enameled 


Buckets. 
Buckets, wood. See Cannery Supplies. 
BURNERS, oil gas, gasoline, etc. 


A. K. Robins & Co., Baltimore. 
BY-PRODUCTS, machinery. 

Edw. Renneburg & Sons Co, Baltimore. 

Burning Brands. See Stencils. 

Cabbage Machinery. “> Kraut Machinery. 

Can Conveyors. ee Conveyors and Carriers. 
CAN COUNTERS. 

Ams Machine Co., Max, New York City. 

Ayars Machine Co., Salem, N. J. 

Can Fillers. See Filling Machines. 
CANMAKERS’ MACHINERY. 

ame Machine Co., Max City. 
W. Bliss Co. ‘Brookiyn 

Can Mchy. Co., 

John R. Mitchell bo., Baltimore. 

McDonald Machine Co., Chicago. 

Seattle-Astoria Iron Works, Seattle, Wash. 

Slaysman & Co., Baltimore. 

Stevenson & Co., Baltimore. 

Can Markers. See Stampers and Markers. 

Can Lacquers. See Lacquer Manufacturers. 
CAN-SEALING COMPOUNDS 

Max Ams Machine Co., New York. 

Dewey & Almy Chem, Co., Cambridge, Mass. 
CANNERY SUPPLIES. 

Ayars Machine Co., Salem, N. J. 

Berlin Cang. Machy. Wks., ’ Berlin, Wis. 

Phil Emrich, Cincinnati, 

A. T. Ferrell & Co., Saginaw, Mich. 

A. K. Robins & Co., Baltimore. 

Sinclair-Seott Co., Baltimore. 

Slaysman & Co., Baltimore. 

Sprague-Sells Corp., Chicago. 

Zastrow Machine Co., Baltimore. 

Canning Pxperts. See 

Can Stampers. See Sta 

Can Testers. See Canmakers 

Villing Machines, bottle. 


Experts. 
Markers. 


‘Machinery. 


Consult the advertisements for detalls. 


CANS, tin, all kinds. 


American Can Co., New York. 

Atlantic Can Co., Baltimore. 

Heekin Can Co., Cincinnati, Ohio. 

Phelps Can Co., Baltimore. 

Southern Can Co., 

Virginia Can Co., Roanoke, V: a. 

Wheeling Corrugating Co., Wheeling, W. Va. 
Cans, fiber. See Fiber Containers. 


CAPPING MACHINES, soldering. 
Ayars Le eee Co., Salem, N. J. 
A. K. Robins & Co. .» Baltimore. 
Sprague-Sells Corp., Chicago. 
solderless. See Closing 

nes. 


Capping Steels, soldering. See Cannery Supls. 


CARRIERS and Conveyors, gravity. 
Link-Belt Co., Chicago. 
Karl Kiefer Machine Co., Ceteeett, Ohio. 
Sprague Cang. Mchy. Co., Chicago. 
Cartons. See Corru x: Paper Products. 
Catsup Machinery. For the preparatory work. 
See — Mchy.; for bottling, see Bottlers’ 


Conveyors. See Conveyors. 
—— for elevating, conveying. See Convey- 


Checks, employees’ time. See Stencils. 

Choppers, food, fruit, mincemeat, etc. 

Chutes, Gravity Spiral. See Carriers. 

Cider and Vinegar Makers’ Supplies. 
CLEANER AND CLEANSER (Wyandotte). 

J. B. Ford Co., Wyandotte, Mich. 
CLEANING AND GRADING MACHINERY, 


fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 
CLEANING & GEADING MACHINERY, 
peas, bean, seed, etc. 
A. T. Ferrell & Co., Saginaw, a. 
Huntley Mfg. Co., ‘Silver Creek, N 
rain Cleaner Co., Silver’ Creek, 


N. Y 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Souder Mfg. Co., Bridgeton, N. J. 
Sprague-Sells Corp., Chicago. 


Cleaning and Washing Machines, bottle. See 
Bottlers’ Machinery. 

Cleaning Machines, can. See Washers. 

Clocks, process time. See Controllers. 


CLOSING MACHINES, open top cans. 


Co., Max, New York City. 

BE. W. iss Co., Brooklyn, 

Machy. Co., Chicago, Ill. 
Seattle-Astoria Iron ‘Works, Sea Seattle, Wash. 
Slaysman & Co., Baltimore. 

Wheeling Corrugating Co., Wheeling, W. Va. 


Coated Nails. See Nails 

Coils, copper. See Co) opper Coils. 

Condensed Milk Canning Machinery. See Milk 
Condensing Mchy. 

Colors, Certified for foods. 

CONVEYORS & CARRIERS, canners. 
Hansen Cang. Mch Z- Corp., Cedarburg, Wis. 
La Porte Mat & Mfg. Co., La Porte, Ind. 
Link-Belt Co., Chicago. 

A. K. Robins & Co., Baltimore. 

COOKERS, continuous, agitating. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Berlin Cang. Machy. Wks., Berlin, , Wis. 
Souder Mfg. Co., Bridgeton, N. ae 
Cookers’ retors. See Kettles, process. 
Cookers and Fillers, corn. See Corn Cooker- 

illers. 

COOLERS, continuous. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 

COPPER COILS for tanks. 

F. H. Langsenkamp, Indianapolis. 
Copper Jacketed Kettles. See Kettles, copper. 

CORKING MACHINES 
Edw. Ermold Co., New York City. 

CORN COOKER-FILLE 

Ayars Machine Co., Salem, 
Hansen Cang. Mchy. Corp., a Wis. 
Morral Bros., Morral, Ohio. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
CORN CUTTEBS. 

Morral aes. Morral, Ohio. 

A. K. Robins & Co., Baltimore. 
Corp., Chicago. 

CORN SHAKERS (in the can). 
Ayars Machine Co., Salem, N. J. 


CORN HUSKERS and SILKERS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Grain Cleaner Co., Silver Creek, 


Morral Bros., oO. 
Peerless Husker Co., Buffalo. 
Corn Mixers and As i 3 
ee gitators. See Corn Cooker 
CORRUGATED PAPER 
(Boxes, Bottle W: etc.) 
Hinde & Dauch Pa er €o. 8 
Can’ Counters Sandusky, 
ountershafts ee — Res Devices. 
CRANES and carrying aoe 
Link-Belt Co., Chicago. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Zastrow Machine "Co. Baltimore. 


CRATES, Iron Process. 

Edw. Renneburg & S 

prague-Sells Cor Chi 

Zastrow Machine 

Cutters, corn. See Corn Cutters. 

Cutters, kraut. See Kraut Machinery. 

Cutters, string bean. See String Bean Mehy. 

Dating Machines. See Stampers and Markers. 
DECORATED TIN (for Cans, Caps, etc.). 

American Can Co., New York. 

Continental Can Co., 
Southern Can Co., Baltimore. : 

Wheeling Corrugating Co., Wheeling, W. Va. 

Dies, can. See Canmakers’ Mchy. 

Double-Seaming Machines. See Closing Mchs. 
DRYERS, drying machinery. 

Edw. Renneburg & 8 

Slaysman & Co, Baltimore. 

Elevators, Warehouse. 

Employees’ Time Checks. See Stencils. 
BUCKETS, PAILS, 

A. K. Robins & Co., Baltimore. - 

Steam. See Boile: 

lined. 

EVAPORATING MACHINERY. 

Edw. Renneburg & Sons Co., Baltimore. 
EXHAUST BOXES. 

Ayars Machine Co., Salem, 

A. K. Robins & & Co., Bal 


Sprague-Sells Corp., Chicage 


RUBBER GL 
Phil Emrich, Cincinnati, O. 
Factory Suppl See Supplies. 

upplies. ee Ca 

FACTORY TRUCKS. 
A. K. Robins & Co., Baltimore, Md. 
Fertilizers. 


FIBRE CONTAINERS for food (not her 
meti ealed). 

ontinental Can Co., Inc. racuse, Chicago. 
Hinde & Dauch Paper Co., ndusky, spl 
FIBRE PRODUCTS, boxes, boxboar 
Hinde & Dauch Paper Co., Sandusky, ag 
Fillers and Cookers. See Corn Cooker- 


Fillers. 
Filling Machines, bottles. See Bottlers’ Mchy. 
FILLING MACHINES, can. 
ansen Cang » Cedarburg, Wis. 
Karl Kiefer 4 “Cincinnati, Ohie. 
Reales Mfg. Co., Silver Creek, KY. 
K. Robins & Co., Baltimore. 
RR Scott Co., Baltimore. 
Souder Mfg. Co., Bridgeton, N. J. 
Sprague-Sells Corp., Chicago. 
—— Machine, syrup. See Syrnping Ma- 
chines. 
MACHINES, catsup, ete. 
Indianapolis. 
EC Robins & Co., Baltimore. 
Sinclair: Seott Co., Baltimore. 
Corp., Chicago. 


Dewey & Almy Chem, one ers Mass. 


Food copeet. See Ch oppers 
Cans. See ans, 
Fruit Graders. See Cleaning me Grading 


Mchy., fruit. 

Fruit Parers. See Poses Machines. 

FRUIT PITTERS and 
Auntley Mfg. Co., Silver Creek, 4 
Fruit Presses. See Cider Makers’ Mehy. 
See Cannery Supplies. 
time, ete. See Power Pisat 

uipment. 
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GENERAL AGENTS for Machinery Mfrs. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 


Generators, electric. See mot 

Glass-lined Tanks. See Tanks, 
Glue, for sealing fibre boxes. 

Governors, steam. See Power Plant B >. 
Grading Mches. See Cleaning and Gr’d’g y. 
Gravity Carriers. See Carriers and Ganvegets. 
Green Corn Huskers. Corn Huskers. 
—_ Pea Cleaners. See Cleaning and Grad- 


g Mchy. 
Holeting “Carryin 


Mches. See Cranes. 
Hominy Making Machinery. 
Hullers and Viners. See Pea Hullers. 


Huskers and Silkers. See Corn Huskers. 

Ink, can stamping. See Stencils. 
INSURANCE, canners’. 

Canners’ Exchange, Lansing B. Warner, Chi- 

cago. 

Jacketed Kettles. See ans copper. 
JACKETED PANS, 

F. H. Langsenkamp, Siow. Ind. 

Jars, fruit. See Glass Bottles, etc. 

Juice Pumps. See 

Kerosene Oil Burners Burners. 

Ketchup Fillers. See Bottlers’ Mchy. 


KETTLES, copper, plain or jacketed. 
F. H. Langsenkamp, Indianapolis, Ind. 
Kettles, enameled. See Tanks, glass-lined. 


KETTLES, process. 
Ayars Machine Co., Salem, N. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Mchy. Co.. "Baltimore. 
KNIVES, miscellaneous. 
A. K. Robins & Co., Baltimore. 
Phil Emrich, Cincinnati, oO. 
Kraut Cutters. 
A. K. Robins & Co., Baltimore. 
LABELING MACHINES 
Edw. Ermold Co., New York City. 
F. H. Knapp Co., Yonkers, N. Y. 
Morral Bros., Morral, Ohio. 


Manufacturers. 
. Gamse & Co., Baltimore. 
J. Kittredge & Co., Chicago. 
& Doeller Co., Baltimore. 
Stecher Litho, Co., Rochester, 


LABORATORIES for analysis of goods, etc. 
National Canners Asso., Washington, D. C. 
Markers, can. See Stampers and Markers. 
Marking Ink, pots, etc. See Stencils. 
Marmalade Machinery. See Pulp Machinery. 
Meat Canning Machinery. 

Meat Choppers. See C oppers. 


MILK CONDENSING & CANNING MCHY. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mchy. Works, Berlin, Wis. 

A. K. Robins & Co., Baltimore. 
Mehy. Co., Baltimore. 


Molasses Filling Machines. See Filling Ma- 


chines. 

Nailing Machines. See Box Nailing sepetane. 

OYSTER CANNERS’ MACHINER 
Berlin Cang. Mchy. Works. Berlin, Wis. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
Packers’ Cans. See Cans. 
Pails, tubs, etc., fibre. See Fibre Containers. 
Paper Boxes. See Corrugated Paper Products. 
Paper Cans and Containers. See Fibre Con- 

tainers. 

Paring Knives. See Knives. 

PARING MACHINES. 
Phil. Emrich, Cincinnati, O. 
Sinclair-Scott Co., Baltimore. 

PAS TE, canners’. 
Arabol Mfg. Co., New York City. 
Continental Mfg. Co., Philadelphia. 

Dewey & Almy Chem. Co., Cambridge, Mass. 
Edw. Ermold Co., New York City. 
A. K. Robins & Co., Baltimore. 


PEA and BEAN SEED. 
D. Landreth Seed Co., Bristol, Pa. 
Rogers Bros. Seed Co., Chicago. 

PEA CANNERS’ MACHINERY. 
Berlin Cang. Mchy. Works, ~~ Wis. 
res Machine Co., Salem, N. 

. T. Ferrell & Co., Saginaw, Mich. 

Cang. Mchy. Corp. Wis. 


Huatley Mfg. Co., Creek, 
rain ‘cl eaner Co., Creek, 


Link Belt & Co., Chicago. 
A. K. Robins & 


Bee Farming Machinery, 


Sprague-Sells 
Pea Harves 


ters. 


Pea Hullers and V: 
Chisholm Scott Co., oO. 
Frank Hamachek, Kewaunee, Wis. 
Pea Vine Feeders. 
Chisholm Scott Co., Columbus, -O. 
Frank Hamachek, Kewaunee, Wis. 
PEELING KNIVES. 
Phil. Emrich, Cincinnati. 
A. K. Robins & Co., Baltimore. 
Peach and Cherry Pitters. See Fruit Pitters. 
PEELING MACHINES. 
Sinclair-Scott Co., Baltimore. 
PEELING TABLES, continuous. 
ra Machine Co., Sal em, N. J. 
Robins & Co., Baltimore. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Link-Belt Co. '. Chicago. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Perforated Sheet Metal. See Sieves and 
Screens. 
Picking Boxes, Baskets, etc. See Baskets. 
Picking Belts and Tables. See Pea Canners’ 
Mehy. 
PINEAPPLE MACHINERY. 
John R. Mitchell Co., Baltimore. 
E. J. Lewis, Midd leport, i 
Souder Mfg. Co., Bridgeton, N. J. 
Zastrow Mchy. Co., Baltimore. 
New Ida Spreader Co., Coldwater, O. 
Platform and Wagon "Scales. See Scales. 
Picking Belts and Tables. See Pea Canners’. 
Power Plant Equipment 
Link-Belt Co., Chicago. 
Power Presses. See Canmakers’ Machinery. 
Power Transmission Mchy. See Power Plant 
Equipment. 
PRESERVERS’ MACHINER 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
PULP MACHINERY. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
. H. Langsenkamp, Indianapolis. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
PUMPS, air, water, brine, syrup 
Ams Machine Co., Max, New York City. 
ae Langsenkamp, Indianapolis. 
A. K. Robins & Co., Baltimore. 
Retort Crates. See Kettles, process. 
Retorts, steam. See Kettles, process. 
RHUBARB CUTTER 
Souder Mfg. Co., Bridgeton, N. J. 
Rubber Stamps. See Stencils. 
(syrup testers). 
Supplies. 


SEALING MACHINES, Box. 
McStay Machine Co., Los Angeles, Cal. 
SALT, canners. 
Alex. Kerr, Bro. & Co., Baltimore. 
Sanitary Cleaner and Cleaner. See Cleaning 
Compounds. 
Sanitary (open top) cans. See Cans. 
Sardine Knives and Scissors. See Knives. 
SCALDERS, tomato, etc. 
Ayars Machine Co., Salem, N. J. 
Huntley Mfg. Co., Silver Creek, N. Y. 
F. H. Langsenkamp, Indianapolis. 
Edw. & Sons Co., Paktimore. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
ne and Picking Baskets. 
Scrap Bailing Press. 
Screw Caps, bottle. See Caps 
Sealing Machines, bottle. ‘Bottlers’ Mchy. 
Sealing Machines, sanitary cans. See Closing 
Machines. 
SEEDS, canners’, all varieties. 
D. Landreth Seed Co., Bristol, Co. 
Rogers Bros. Seed Co., Chicago. 
Separators. See Pea Canning Mchy. 


SEALING MACHINES, CANS, s:e Closing 
Machines. 

SHEET METAL WORKING MACHINERY. 
Ams Machine Co., Max, New York. 
BE. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy . Co., Chicago, Ill. 
McDonald “Co., Chicago, Til. 
Seattle-Astoria Iron Works, Seattle, Wash. 
Shooks. See Boxes, Crates, etc. 

SIEVES AND SCREENS. 
A. T. Ferrell & Co., Saginaw, Mich. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Invincible Grain Cleaner Co., Silver Creek, 


N. Y. 
Sinclair-Scott Co., Baltimore. 
SILKING MACHINES, corn. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sprague-Sells Corp Chicago. 
fruit and See Corers and 
cers. 
Sorters, pea. See Cleaning & Grading Mchy. 
drives, 
Sinclair-Seott Co., Baltimore. 
Huntley Mfg. Ce., Silver Creek, N. Y. 


See Cannery 


See Baskets. 


STAMPERS AND MARKERS. 
Ams Machine Co., Max, New York City. 


Steam Cookers, continuous. See Cookers. 
Steam Jacketed Kettles. See Kettles. 
Steam Pi A Covering. See Boiler and Pipe 


Cover 
Steam Retorts. See Kettles, process. 
STENCILS, marking pots and _ brushes, 


rubber and steel type, burn- 


ing » ete. 
Robins” & Co., Baltimore. 
STIRRERS FOR KETTLES. 
F. H. Langsenkamp, Indianapolis. 
STRING BEAN MACHINERY. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Chisholm-Scott Co., Ohio. 
A. T. Ferrell & Co., Saginaw, Mich. 


Hansen Cang. Mchy. Corp., Geterte Wis. 
Huntley Mfg. Co., Silver Creek k, _ 
Grain "Cleaner Co., Sliver Creek, 


: J. Lewis, Middleport, N. Y, 
K. Robins & Co., Baltimore. 
Sells Corp., Chicago. 


room, line shaft, etc. See 


Power Plant > ipment. 
a yoy and General Agents. See Gen- 
Switehboatds. “See Electrical Appliances. 


SYRUPING MACHINE. 
ar efer Machine Co neinnatl, hi 
A. K. Robins & Co., Baltimo Same. 
Sprague-Sells Corp., Chicago. 
Tables, picking. See Pea Canners’ Mchy. 
TANKS, METAL. 
Mg Cang. Mchy. Works, Berlin, Wis. 
H. Langsenkamp, Indianapolis. 
& Co., altimore, d. 
TANKS, glass-lined steel. 
F. H. Langsenkamp, Indianapolis, Ind. 
TANKS, WOODEN. 
Balto. Cooperage Co., Baltimore. 
Testers, can. Canmakers’ Mchy. 
Ticket Punches. See Stencils. 
Time Controllers, process. See Controllers. 
Tin Lithographing. See Decorated Tin. 
Tipping Machines, See Capping Machines. 


TOMATO CANNING MACHINERY. 
Ayars Machine Co., Salem, N. J. 
ansen Cang. Mchy. Corp., Cedarb Wis. 
> Mfg. Co., Silver Creek, N. a 
obins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 


TOMATO PEELING MACHINE. 


A. K. Robins & Co., Baltimore. 

Tomato Seed. See Seeds. 
TOMATO WASHERS. 

Syeee Machine Co., Salem, N. J. 

Langsenkamp, Indianapolis. 

A, K: Robins & Co., Baltimore. 

Souder Mfg. Co., Bridgeton, N. J. 

Sprague-Sells Corp., Chicago. 

Transmission Machinery. 

Link-Belt Co., Chicago. 
TRANSPLANTING MACHINE 

New Ida Spreader Co., Coldwater, O. 

Trucks, Platform, etc. See Factory Trucks. 

Tumblers, glass. See Glass Bottles, etc. 

Turbines. See Blectrical Machine 

Variable Speed Countershafts. "Bee Speed 

Regulators. 

Vegetable Corers, etc. See Corers and Slicers. 

Veustabte Parers. See Paring Machines. 

Viner Feeders. See Viners and Hullers. 
VINERS AND HULLEBS. 

Chisholm-Scott Co., Columbus, 

Frank Hamachek, Kewaunee, Wis. 

Washers, bottle. See Machin 

Washers and scalders, fruit, etc. ders. 
WASHERBS, can and Jar. 

Ayars Machine Co., Salem, N. J. 

Berlin Mehy. Works, Berlin, Wis. 

Hanse Cedarburg, Wis. 


‘Orp., 
A. K. "Robins & Co., Baltimore. 
Washing and Sealding Baskets. See Baskets. 
Windmills and Water Supply Systems. See 
Tanks, wood. 
can. See Canmakers’ Mchy. 
ound Boxes. Boxes. 
Wire Scalding Baskets. See Baskets. 
WIRE, for strapping boxes 
Wappen. paper - See Corrugated Paper 
Wrapping Machines, can. See Labelling Mchy. 
WYANDOTTE—Sanitary Oleaner. 
J. B. Ford Co., Wyandotte, Mich. 
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RENNEBURG’S 


Improved Process Steel Kettle 


Equipped with all the latest im- 
provements. Strongly and ac- 
curately made. Has been used for 
years with perfect satisfaction. 


PROCESS 
KETTLE 


TELEGRAM: 


Yay 


yay 


Rush our LABELS. We are hold- 
ing up a car of canned foods. 
Jobber threatens concellation. 


DOW 


a 


Taw 


Many such telegrams are received by 
us during the year. 


You can avoid delay, disappointment 
and expense by ordering your labels 
now to be delivered at the time needed. 


MUO! 


poy 


Edw. Renneburg 
& Sons Company 


What are your requirements? 


Ly 


u 


OFFICE: H. Gamse & Bro. 
2639 Boston Street Ey LITHOGRAPHED LABELS 3 
WORKS: 


Atlantic Wharf, Boston Street and 
Lakewood Avenue 


BALTIMORE MD 


Gamse Bldg. BALTIMORE, MD. 


as 


WEIRTON,W.VA.< 


MANUFACTURERS OF 


TIN CANS 


CAPACITY 600 MILLION CANS PER YEAR 


B 


ALTIMORE, MD. 


CLARKSBURG, 


: 
= 5 
| 
MADE BY | 
a 
4 


CONTINENTAL 
CAN 


COMPANY 


INC. 


,_ 


